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“In 2020, moms are facing unexpected challenges.
Between maintaining their family’s health and safety
through the COVID-19 pandemic and addressing and
explaining the various aspects of the Black Lives Matter
movement and demonstrations to their children, moms
have had their hands full."

— Ariel Horton, Lifestyle and Leisure Analyst

This report looks at the following areas:

BUY THIS
e The impact of COVID-19 on moms. RE PO RT NOW
e Moms’ perception of their personal financial situation, as well as their outlook on the
economy.
e The difficult topics, such as racism and bullying, that moms are discussing with their VISIT:
children and how they are approaching these conversations. StO re.m | nte| .com

e What moms enjoy most about having a family.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market

reports.mintel.com © 2020 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/987192/
mailto:reports@mintel.com

MINTEL

Marketing to Moms: Incl Impact of COVID-19 - US - August 2020

Report Price: £3254.83 | $4395.00 | €3662.99

The above prices are correct at the time of publication, but are subject to

change due to currency fluctuations.

Table of Contents

BUY THIS

REPORT NOW

VISIT: store.mintel.com

CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094
Americas +1 (312) 943 5250 | China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100 |

EMAIL: reports@mintel.com



/reports.mintel.com//display/store/987192/
mailto:reports@mintel.com

	Marketing to Moms: Incl Impact of COVID-19 - US - August 2020
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents


