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"Plant-based proteins have seen a rise in popularity despite
the fact that most adults continue to eat real meat. Plant-
based foods enjoy a health halo, and adults who use plant-
based protein sources state they do so to be healthier more
than any other reason."

— Karen Formanski, Health and Nutrition
Analyst

This report looks at the following areas:

BUY THIS

e 1In the early stages of the COVID-19 crisis, consumers were stocking up on plant-based RE PO RT NOW
proteins along with other pantry staples.
e The new wave of high-protein, meat-like alternatives have gained mainstream popularity,

especially among those who have traditionally been more inclined to primarily eat meat. VISIT:
However, growth may slow for higher-priced meat alternatives as budgets tighten amidst StO re.m | nte| com
a looming recession.
e Brands should be mindful of consumer desire for variety of formats and sources of plant-
based proteins. CALL:
e Some consumers, especially those who limit or eliminate meat, crave less-processed EMEA
solutions for plant-based eating.
+44 (0) 20 7606 4533
The vast majority of consumers still eat meat, yet interest in plant-based proteins continues to grow.
Adults are nearly as likely to eat proteins from plant sources as they are from animal sources, and Brazil
those who consume plant-based proteins do so for their health above all other reasons. Taste is also a
key component, and the recent mainstream popularity of plant-based proteins is strongly associated 0800 095 9094
with innovations in meat-like alternatives, which many consumers have tried while dining out. In the
wake of COVID-19, plant-based proteins, especially beans and whole grains, are seeing increased sales Americas
as consumers stock up on pantry staples and foodservice options remain limited. However, an
economic downturn could soften the sales growth of higher priced meat alternatives. + 1 (3 1 2) 943 5250
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Figure 21: Private label meat alternatives
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Legacy brands continue to face increased competition
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Some question nutritional value/processed nature of plant-based meat subs
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The Consumer - What You Need to Know

Meat consumption strong and steady

Most adults consume both animal and plant-based proteins
Plant-based proteins maintain health halo

Meat alternatives have small but loyal audience

Meat has many consumers hooked

Diversify plant-based protein sources

Dietary Preferences

Most consumers still crave meat
Figure 30: Dietary preferences, March 2020
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Figure 31: Dietary preferences, by age, March 2020
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Protein Types Eaten

Consumers are mixing up their protein sources
Figure 33: Protein types eaten, March 2020

Age influences level of meat, meat alternative consumption
Figure 34: Protein types eaten, by age, March 2020

Meat alternatives used across dietary spectrum
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Figure 35: Protein types eaten - meat alternatives, by dietary preference, March 2020

Motivations for Eating Plant-based Proteins

Healthy image is key for success
Figure 36: Motivations for eating plant-based proteins, March 2020

Younger consumers are more concerned for the environment
Figure 37: Select motivations for eating plant-based proteins, by age, March 2020

Older adults still avoiding cholesterol
Figure 38: Eating plant-based proteins to manage cholesterol, by age, March 2020

Meat Alternative Experience

Meat alternatives have loyal following
Figure 39: Meat alternative experience, March 2020

Women were on board sooner than men
Figure 40: Meat alternative experience, by gender, March 2020
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Real meat is tough to beat
Figure 41: Meat alternative barriers, March 2020

Men still more likely to see meat as superior
Figure 42: Select meat alternative barriers, by gender and age, March 2020
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Beans are the logical choice
Figure 43: Meat alternative protein sources, March 2020

Women more open to beans and grains
Figure 44: Meat alternative protein sources (nets), by gender, March 2020
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More than one way to get your meat
Figure 45: Select protein opinions, meat, March 2020

A little variety, please
Figure 46: Select protein opinions, seeking variety in meat alternatives, March 2020

Meat seen as superior protein source by many
Figure 47: Select protein opinions, protein sources, by gender, March 2020
Figure 48: Real meat is the best source of protein, by dietary preferences, March 2020

Carnivores’ preferences vary greatly from those of meat avoiders
Figure 49: Select plant-based protein preferences, by dietary preferences, March 2020
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Abbreviations
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