MINTEL

Health Management Trends - US - January 2020

e The above prices are correct at the time of publication, but are subject to
Report Price: £3254.83 | $4395.00 | €3662.99 B

"The start of a New Year and new decade has people
inspired and setting numerous goals to improve their
health and wellbeing. While setting goals is the first step,
it’s also the easiest. It’s keeping the motivation throughout
the entire year, and even decade, that most people need
help with."

-Marissa Gilbert, Associate Director - Health &
Wellness

This report looks at the following areas:
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e Efforts are small and difficult to measure
e Older adults are less open to brand intervention
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Figure 12: Online searches of mental health, 2015-19
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Kids, pets and getaways keep people healthy
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Hi, my nameis . ..
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Adults are ambitious in their goal setting
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2020 goals focus on optimizing the good
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Current efforts will need a refresh in 2020
Figure 23: 2020 health and wellness goals, November 2019

Parents need a push to jumpstart their goals
Figure 24: 2020 health and wellness goals - Start doing, by parental status, November 2019
Figure 25: Sleep deprivation is not a badge of honor, April 2019

Learning from their elders
Figure 26: Quit/limit alcohol, quit smoking/vaping and reduce use of technology — Start doing, by age, November 2019
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Health is the basis for goal setting, but tap into happiness
Figure 27: Advocate Health Care Connect to Your Health - Anytime, Anywhere, January 2019

Figure 28: Olly Nutrition #Happyinsideout, January 2019
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Young adults want a push and a payout
Figure 30: Reasons for goal setting, by age, November 2019

Black consumers have more specific drivers
Figure 31: Reasons for goal setting, by Black, non-Hispanic, November 2019

Tools Used to Achieve Health and Wellness Goals

Familiar, low-cost tools the go-tos to achieve health and wellness goals
Figure 32: Tools used to achieve health and wellness goals, November 2019

Younger adults are still figuring it out and turning to tools to help
Figure 33: Tools to achieve health and wellness goals — Used/interested in using (net), by age, November 2019

Parents rely on their village and technology
Figure 34: Tools to achieve health and wellness goals — Used/interested in using (net), by parental status, November 2019

Ways to Support Goals

Make it fun, but encouraging
Figure 35: Ways to support health and wellness goals, November 2019

Seniors rely least on external support
Figure 36: I don’t need help to achieve my goals, by age, November 2019

Young adults will take all the support they can get
Figure 37: Ways to support health and wellness goals, by age, November 2019

Health Culture

Health and wellness isn’t just an industry, it's a culture
Figure 38: Impact on health and wellbeing, November 2019
Kids and pets positively impact consumers

Getting away can provide a boost in more ways than one
Figure 39: Hilton Worldwide Keep Wellness on the Agenda creative, October 2019-January 2020
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Status and media have more positive impact on young men
Figure 40: Impact of select categories on health and wellbeing, by age and gender, November 2019

Health Identity

In control of your own destiny
Figure 41: Health identity, November 2019
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People are making small and obtainable changes
Figure 43: Made changes to improve health, November 2019
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Figure 44: Population aged 18 or older, by age, 2014-24
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