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“As smartphones continue to improve and develop greater
capabilities, consumers are becoming increasingly

dependent on these devices for online shopping. Looking
at the next five years, online and mobile retailing

expenditure for Ireland is expected to witness continued
strong growth. However, Brexit casts an uncertainty on
cross-border retailing which could impact online sales.

– Emma McGeown, Research Analyst

This report looks at the following areas:

• Eight in 10 NI consumers shop online

• Consumers worried they will not be able to online shop post-Brexit

• 5G rollout set for 2019 as the National Broadband Plan gets hit with another delay

• Irish smartphone users on the rise

The online and mobile retail market has witnessed significant growth in recent years with expenditure
projected to continue upwards in the next five years. This growth is being driven by a combination of
factors including high smartphone ownership, increasing dependency on the internet, growing usage of
digital payment platforms, and improvements to mobile internet infrastructure notably the rollout of 5G
across Ireland in 2019.
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NI see smartphones used more than PC at-home
Figure 22: Consumers who have shopped online at-home and out of home (eg at work or a café) in the last three months, by device,
NI and RoI, December 2018
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Computers preferred by mature consumers
Figure 24: Consumers who have used a desktop/laptop computer to shop online at home in the last three months, by age, NI and RoI,
December 2018

Majority have not returned an item bought online
Figure 25: Returned items bought online, NI and RoI, December 2018
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Figure 26: Returned items bought online, by gender, NI and RoI, December 2018

Clothes are the top purchase online
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Figure 33: Consumers who have collected an online purchase in-store from the retailer I bought from (eg click-and-collect) in the last
three months, by work status, NI and RoI, December 2018

Guaranteed next-day delivery worth paying for
Figure 34: Delivery services consumers would be willing to pay more for, NI and RoI, December 2018
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Figure 35: Consumers who would be willing to pay more for same-day delivery, by age, NI and RoI, December 2018
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Figure 36: Consumers who would be willing to pay more for live updates to their phone/email, by age, NI and RoI, December 2018

Longer wait times is a good trade-off for free delivery
Figure 37: Agreement with statements related to online and mobile retailing, NI and RoI, December 2018

Data breach concerns mature consumers
Figure 38: Agreement with the statement ‘I would be less inclined to shop with a company that has experienced a data breach’, by
age, NI and RoI, December 2018
Figure 39: Agreement with the statement ‘I am concerned about the amount of data that retailers collect’, by social class, NI and RoI,
December 2018

Christmas offers an opportunity to shop online for parents
Figure 40: Agreement with the statement ‘I intend to buy more of my Christmas gifts online this year compared to last year’, by
presence of children in the household, NI and RoI, December 2018
Figure 41: Types of channels used to buy gifts for Christmas 2017, NI and RoI, January 2018

Consumers want more Irish retailers online
Figure 42: Agreement with the statement ‘More NI/RoI based online retailers would encourage me to shop online more often’ and ‘I am
worried that I won’t be able to buy goods online from RoI/EU UK/NI retailers post-Brexit’, NI and RoI, December 2018
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