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"The digital hardware market’s overall performance is
typically balanced, since it sees growth of new devices at

the same time as others become less relevant. For instance,
the growth of smartphones and tablets meant the decline

of eReaders and digital cameras; DVD/Blu-ray players
have declined while streaming devices have grown."

– Scott Stewart, Senior Technology and Media
Analyst

This report looks at the following areas:

This cycle of one digital device cannibalizing another is consistent for the industry, but there is
currently an opportunity to grow the market organically. That is because the emergence of the smart
home means that traditionally basic home products like lightbulbs and door locks are suddenly part of
the digital hardware landscape. As a result, the market has an opportunity to drive revenues as
consumers make their homes more connected and dependent on digital hardware.
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