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“With tea and hot chocolate continuing to suffer from
competition from coffee and soft drinks, brands in these
categories need to look to new formats and more variety to
tempt younger people who have a wide repertoire of
drinks. ”

— Richard Caines, Senior Food and Drink Analyst

This report looks at the following areas:
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Figure 32: Social media metrics for Tea+ as of May 2019
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Figure 55: Attitudes towards tea and other hot drinks, May 2019
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