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"The moviegoing audience is stable but continues to be
bombarded with increased competition in the
entertainment space. Widely available and inexpensive in-
home streaming services have lowered consumers’
expectations of what seeing a movie should cost. "

- John Poelking, Leisure & Media Analyst

This report looks at the following areas:

BUY THIS
Moviegoers find less value in a visit RE PO RT NOW

Consumers still seeking quality concessions
Comfy seating keeps crowds content
Relying on users and original ideas to create conversation VISIT:

store.mintel.com

Investments in concessions, comfortable seating and new pricing models will only go so far to support
the movie theater markets, as quality movies still need to flood multiplexes in order to make the
experience worthwhile for the average consumer. CALL:

EMEA
+44 (0) 20 7606 4533

Brazil

0800 095 9094

Americas

+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Movie Theaters vs Home Entertainment

Winning on overall experience, losing on the specifics
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