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"The chicken segment dominates the poultry category and
is essentially keeping it in the black with marginal growth

while other poultries are declining. Increased consumption
of other poultry types and finding new occasions and uses
for chicken will be necessary. Flavor expansion, premium

convenience products, farm fresh messaging and plant-
based products are all opportunities for brands."

- Kaitlin Kamp, Food & Drink Analyst

This report looks at the following areas:

• Other poultry struggles to permeate chicken’s dominance
• Poultry dependent on habitual behavior
• Poultry consumers stuck in the dinner occasion
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