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"Yogurt sales are beginning to fall as yogurt drinks take
share from the spoonable segment and constant
innovation in style and flavor leads to increased

competition and consumer fatigue. Performance will be

dependent on brands’ ability to align functional claims and
positioning with consumers’ rapidly changing definition of
"healthy.""

— Madelyn Franz, Research Analyst

This report looks at the following areas:

Prioritizing products that focus on meeting nutritional expectations, and consolidating those that do RE PO RT NOW
not, have the potential to boost sales by lessening crowding, bringing new consumers to the market

and increasing purchase incidence from existing buyers.

e Yogurt sees losses store.mintel.com

e Yogurt fatigue is kicking in
e Indifferent consumers spur cannibalization
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Figure 19: Yogurt and yogurt drink purchases, by type and consumer, September 2019

Dairy Yogurt Deep Dive

Greek yogurt still dominates the market
Figure 20: Dairy yogurt purchases, September 2019

Emerging trends are favored by younger generations
Figure 21: Dairy yogurt purchases, by generation, September 2019

Purchasing patterns are relatively stagnant
Figure 22: Dairy yogurt purchase shifts, September 2019

Dairy yogurt is popular for families
Figure 23: Dairy yogurt purchase shifts, by parental status, September 2019

Non-dairy Yogurt Deep Dive

Familiar non-dairy bases encourage trial
Figure 24: Non-dairy yogurt purchases, September 2019

Men are open to trying new products
Figure 25: Non-dairy yogurt purchases, by gender, September 2019

New brands are entering, but consumers are still catching up
Figure 26: Non-dairy yogurt purchase shifts, September 2019

Taste is still a driving factor
Figure 27: Reasons for buying more non-dairy yogurt, September 2019

Attitudes toward Yogurt

Active yogurt consumers focus on health
Figure 28: Attitudes toward yogurt, by non-dairy yogurt purchase shifts, September 2019

Yogurt and Yogurt Drink Usage

The day starts with yogurt
Figure 29: Yogurt and yogurt drink usage occasions, by segment, September 2019

Consumers have yogurt as a snack
Figure 30: Yogurt and yogurt drink usage occasions, by segment, September 2019

Interest in Yogurt Innovation

Innovations must be strategic to capture consumers’ interest
Figure 31: Interest in yogurt innovations, September 2019

Yogurt goes green
Figure 32: Interest in yogurt innovations, by parental status, September 2019
Sugar is out, but sweet is still in

Methodology
Figure 33: TURF analysis - Interest in yogurt innovation, September 2019
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Figure 46: Attitudes toward snacking, Spring 2019
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