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“With Chinese beauty consumers increasingly shifting to
online, it is becoming crucial for fragrance brands and

retailers to expand their digital presence. Digitalisation
doesn’t just mean selling products online or opening social

media accounts; what’s more important is how to evoke
the sense of smell and provide a sensorial experience and

ultimately assist consumers in finding the right fragrance.”
– Alice Li, Senior Research Analyst

This report looks at the following areas:

• Promote gifting to lift the market
• Enhance the fragrance shopping experience
• Help consumers build a fragrance wardrobe

The China’s fragrances market is estimated to grow steadily in 2018 and reach value sales of RMB5,815
million, driven by the stronger performance of premium fragrances. Although the market has been
growing at a slower pace than other active beauty categories such as skincare and colour cosmetics, it
is likely to continue to expand in the next five years, thanks to growing diversity in product offerings
and retail models that keep consumers engaged, as well as the increasing popularity of niche
fragrances among younger consumers.
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42% have bought perfumes for personal use and 33% have bought for gifting

Over half of category users use perfumes daily

Functional benefits are a less important consideration factor for fragrances

Most consumers need to try out the product before purchase

60% want a customised scent based on their fragrance preferences

Purchase for personal use is stronger than gifting
Figure 37: Fragranced products purchased in the last six months, by purposes, February 2019

Perfumes are popular, but overall penetration is low

High earners are not stronger buyers
Figure 38: Perfumes purchased in the last six months, by purposes and monthly personal income, February 2019

30-39s are core users; 25-29s are more likely to be gift givers
Figure 39: Perfumes purchased in the last six months, by purposes and age, February 2019

Over half of users use perfumes on a regular basis
Figure 40: Usage frequency of fragranced products, February 2019

High earners are more likely to be regular users
Figure 41: Usage frequency of perfumes, by monthly personal income, February 2019

Young consumers use scented personal care products more frequently
Figure 42: Usage frequency of fragranced products – Daily or almost daily, by age, February 2019
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Fragrances can give a confidence boost
Figure 43: Reasons for buying fragrances for personal use, February 2019

Men wear fragrances for social needs; women want to treat themselves
Figure 44: Reasons for buying fragrances for personal use, by gender, February 2019

Older consumers also have strong demand for expressing individuality
Figure 45: Reasons for buying fragrances for personal use, by generation, February 2019

Exquisite is more important than practical
Figure 46: Reasons for buying fragrances as gifts for others, February 2019

Figure 47: Boitown Blue In Night and Velvet White Eau de Toilette, China, 2019

Women like exquisite and fashionable design; men buy fragrances as an intimate gift
Figure 48: Reasons for buying fragrances as gifts for others, by gender, February 2019

Smelling the product before buying is still necessary, especially for men
Figure 49: Preference of trial in purchasing fragrances, by gender, February 2019

The majority of consumers choose fragrances by scent notes
Figure 50: Criteria of choosing fragrances, February 2019

Younger consumers welcome recommendations
Figure 51: Influencer of choosing fragrances, by age, February 2019

Women are more likely to choose fragrances depending on mood
Figure 52: Habits of wearing fragrances, by gender, February 2019

Niche fragrance users present opportunities
Figure 53: Brand preference of fragrances, by age, February 2019

Figure 54: preference of trial in purchasing fragrances, by brand preference of fragrances, February 2019

Figure 55: Habit of wearing fragrances, by brand preference of fragrances, February 2019

Customised scents are most wanted
Figure 56: Interest in customised fragrances, February 2019

Surprisingly men are driving interest in customisation
Figure 57: Interest in customised fragrances, by gender, February 2019

MinTs show stronger usage of a variety of products…
Figure 58: Fragranced products purchased in the last six months for personal use, by consumer classification, February 2019

…while their purchase habits are similar to non-MinTs
Figure 59: Attitudes towards fragrances, by consumer classification, February 2019

Intimacy is more important to MinTs
Figure 60: Reasons for buying fragrances as gifts for others, by consumer classification, February 2019

Reasons for Gifting Fragrances

Purchase Habits and Preferences

Customisation Needs

Meet the Mintropolitans

Appendix – Market Size and Forecast
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Figure 61: Retail value of fragrances market, China, 2013-23

Methodology

Fan chart forecast

Abbreviations

Appendix – Methodology and Abbreviations
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