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"The digital market is fast moving and encompasses many
different products and services. From smartphones and
tablets to TVs and Blu-ray players to streaming music and
video platforms, this dynamic market is constantly
evolving."

- Scott Stewart, Senior Technology and Media
Analyst

This report looks at the following areas:

BUY THIS
New technologies are often slow to be adopted by the mass market RE PO RT NOW

°

e Paid digital content is in a battle with free content

e Online shopping is becoming the norm

e Audio consumption is an emerging trend to watch VISIT:

e Personal computers are still a very important digital device StO re.m | nte| .com
e High-earning young consumers are the key target in the digital market

The primary focus of this Report will be to find common themes within the broader digital market that CALL:

can act as key learnings for the entire industry. While there are nuances to different product markets EMEA

that depend on many variables, this Report will show that there are also recurring trends and
behaviours that are evident across categories. While this Report will work to call out emerging digital
trends, it will also make a point to look at the market in a way that can maximize sales opportunities
for stakeholders in the industry - specifically by appealing to the average Canadian consumer instead Brazil

of focusing only on the early adopter. The findings of this Report are based on the results of Mintel’s

exclusive research and will help provide consumer behaviour trends to watch in a market that is 0800 095 9094
constantly evolving.

+44 (0) 20 7606 4533

Americas

+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market

reports.mintel.com © 2019 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/919630/
mailto:reports@mintel.com

MINTEL

Digital Trends Consumer - Canada - March 2019

e The above prices are correct at the time of publication, but are subject to
Report Price: £3254.83 | $4395.00 | €3662.99 B

Table of Contents

Overview

What you need to know

Definition

Executive Summary

The issues

New technologies are often slow to be adopted by the mass market
Figure 1: Household device ownership, January 2019

Paid digital content is in a battle with free content
Figure 2: Digital activities: at least once per week, January 2019

The opportunities

Online shopping is becoming the norm
Figure 3: Conduct the majority of shopping online, by age, January 2019

Audio consumption is an emerging trend to watch
Figure 4: Audio consumption and device ownership, by age, January 2019

Personal computers are still a very important digital device
Figure 5: Devices used for digital activities, January 2019

High-earning young consumers are the key target in the digital market
Figure 6: Digital device ownership, by age and household income, January 2019

What it means

The Market - What You Need to Know

Telecommuting is impacting demand for digital devices
House sizes could affect how people use their tech
Consumers are becoming more active viewers

Age and income trends could be a challenge for the market

Language trends have residual impact on the digital market

Market Factors

Telecommuting is impacting demand for digital devices
House sizes could affect how people use their tech
Consumers are more becoming more active viewers
Figure 7: ‘The Launch’ Returns Wed @ 8/9mt On CTV, January 2019
Age and income trends could be a challenge for the market

Language trends have residual impact on the digital market

Key Players — What You Need to Know

Companies are using vertical integration to build customer loyalty
Legacy brands are adapting to digital trends

Brick and mortar stores are losing to online shopping

BUY THIS VISIT: store.mintel.com

CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/919630/
mailto:reports@mintel.com

MINTEL

Digital Trends Consumer - Canada - March 2019

e The above prices are correct at the time of publication, but are subject to
Report Price: £3254.83 | $4395.00 | €3662.99 B

Monetizing free platforms

What's Working?

Companies are using vertical integration to build customer loyalty

Legacy brands are adapting to digital trends
Figure 8: Bose, March 2018

Challenges

Brick and mortar stores are losing to online shopping

What's Next?

Monetizing free platforms

The Consumer - What You Need to Know

Device ownership

Digital activities

Devices used for digital activities

Trends in consumption and communication

Use of free vs paid content

Device Ownership

Ownership levels of household devices show slow adoption rates
Figure 9: Household device ownership, January 2019
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Some digital activities have emerged into the mainstream
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Audio consumption: an emerging trend to watch
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Figure 24: Past year digital activities: audio consumption, by age, January 2019

Devices Used for Digital Activities

Computers still play an important role for consumers
Figure 25: Devices used for digital activities (select), January 2019

Figure 26: Devices used for online shopping, by age, January 2019
Figure 27: Devices used for researching products/services online, by age, January 2019

Mobile devices are taking over certain activities
Figure 28: Devices used for digital activities, January 2019

Smart speakers and smartwatch owners are distinct
Figure 29: Devices used for digital activities, smartwatch and smart speaker owners, January 2019
Figure 30: Smartwatch and smart speaker ownership, by age, January 2019
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Figure 32: Smart speaker ownership, by age and household income, January 2019

Trends in Consumption and Communication

Online shopping is becoming the norm
Figure 33: Conduct the majority of shopping online, by age, January 2019

Figure 34: Conduct the majority of shopping online, Asian Canadians vs overall, January 2019

Figure 35: Conduct the majority of shopping online, by gender and household composition, January 2019
Consumers would rather use messages than make a phone call

Figure 36: Socialize via messaging more than via phone calls, by age, January 2019

Figure 37: Socialize via messaging more than via phone calls, by age and household income, January 2019

Figure 38: Blackberry KEY2 Commercial - What is that?, June 2018
Growth potential for mobile payments

Figure 39: Rather pay using smartphone than using cash, by age, January 2019

Figure 40: Rather pay using smartphone than using cash, Asian Canadians vs overall, January 2019

Figure 41: Rather pay using smartphone than using cash, not born in Canada vs overall, January 2019

Use of Free vs Paid Content

Paid video content is competing with YouTube and other free sites
Figure 42: Watch free videos at least once per week, by age and gender, January 2019

Figure 43: Watch free videos vs use video-streaming service, by age, January 2019
Figure 44: Cable/satellite receiver box ownership, by age, January 2019

Free video games are used more than paid video games
Figure 45: Past year video game usage, January 2019

Figure 46: Weekly video game usage, by age, January 2019

Appendix — Data Sources and Abbreviations

Data sources
Consumer survey data

Consumer qualitative research
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