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"How we pay for things is a fundamental financial decision
that most people make several times a day. Technology has

allowed consumers to make payments from most of their
devices, yet credit, debit, and cash remain the most

popular ways to pay."

Chris Shadle, Financial Services Analyst

This report looks at the following areas:

• Cards and cash remain top of wallet…
• …while wallets are becoming increasingly digital
• But there is a great deal of variance in technological willingness, fear
• And there will, according to most consumers, always be a need for cash

The US payments system has six foundational pillars: cash, checks, credit cards, debit cards, the
Automated Clearing House (ACH), and wire transfers. As society becomes increasingly digital and
global, payments are likewise becoming less tied to the physical restraints of cash and checks, and are
instead moving into more free-flowing avenues.
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