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"The automotive service and repair landscape is extremely
competitive and fragmented. There are a variety of firms

competing over consumer spending. In order to be
successful in the auto service and repair market, firms

need to identify their strengths and target consumers for
growth, but must continue to provide quality service at

competitive prices to keep consumer business."
- Buddy Lo, Automotive Analyst

This report looks at the following areas:

• Market breakdown of fragmented auto service market
• Consumer vehicle maintenance behaviors and attitudes
• Consumer reasons for choosing an automotive service provider
• Attitudes toward automotive service providers
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One in five car owners feel they’ve been taken advantage of
Figure 40: Vehicle maintenance behavior, November 2018

Data sources

Sales data

Fan chart forecast

Consumer survey data

Direct marketing creative

Abbreviations and terms

Abbreviations

Terms

Methodology

Appendix – Data Sources and Abbreviations

TURF Analysis

Report Price: £3254.83 | $4395.00 | €3662.99

Auto Service, Maintenance and Repair - US - January 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/918294/
mailto:reports@mintel.com

	Auto Service, Maintenance and Repair - US - January 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Automotive Services Performed
	Service Locations
	Location Reasons
	Service Discovery
	Vehicle Maintenance Behavior
	Appendix – Data Sources and Abbreviations
	TURF Analysis



