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"The fish and shellfish category enjoys widespread
consumer participation but lags behind other more “every
day” proteins. Brands can lean into healthy positioning,
but need to keep convenience also at the fore. Helping
consumers to think of fish and shellfish as an investment
into well-being could nudge them into more frequent and
diverse consumption behaviors."

- Michael Averbook, Food & Drink Analyst

This report looks at the following areas:
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Simple solutions
Figure 25: Launches of fish and shellfish, by select convenience claims, 2015-18%*

Meal kits and prepared meals

Breaking into snacking

The Consumer — What You Need to Know

Widespread purchase, yet shallow extension of species
Seafood consumption falls short of other proteins
Fish and shellfish occasions are limited

Fresh associated with nutrition, frozen with convenience

Fish and Shellfish Purchase

Salmon, tuna, and tilapia outpace most species
Figure 26: Fish purchase, September 2018

Shrimp drives shellfish purchase
Figure 27: Shellfish purchase, September 2018

Frozen just as popular as fresh in category
Figure 28: Fish and shellfish type purchased, September 2018

Younger men, fathers most likely to buy fish and shellfish
Figure 29: Fish and shellfish purchase, by gender and age and parental status by gender, September 2018

Fish and Shellfish Consumption and Frequency

Fish and shellfish trail other proteins in consumption, frequency
Figure 30: Protein consumption frequency, September 2018

Younger men, fathers eat fish and shellfish most often
Figure 31: Protein consumption frequency — any fish or shellfish, by gender and age and parental status by gender, September 2018

Taste and health drive frequent consumption
Figure 32: Reasons for frequent consumption, September 2018

Affordability is a key barrier
Figure 33: Reasons for infrequent consumption, September 2018

Dislike for taste, smell lead reasons for non-consumption
Figure 34: Reasons for non-consumption, September 2018

Figure 35: Reasons for non-consumption, September 2018

Storage Type Perceptions

Fresh wins on nutrition; frozen, shelf-stable deliver on convenience
Figure 36: Correspondence analysis — Symmetrical map - Storage type perceptions, September 2018

Figure 37: Storage type perceptions, September 2018

Younger consumers still getting sea legs in seafood prep
Figure 38: Storage type perceptions - Easy to prepare, by age, September 2018

Protein Perceptions

Seafood strengths tied to health; brands should double down

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/860843/
mailto:reports@mintel.com

MINTEL

Fish and Shellfish - US - November 2018

e The above prices are correct at the time of publication, but are subject to
Report Price: £3254.83 | $4395.00 | €3662.99 B

Figure 39: Correspondence analysis — Symmetrical map - Protein perceptions, September 2018

Figure 40: Protein perceptions, September 2018

Fish more associated with health, shellfish with taste
Figure 41: Protein perceptions - Fish and shellfish, by age, September 2018

Protein Occasions

Disrupt limited fish and shellfish occasions to boost frequency
Figure 42: Correspondence analysis - Symmetrical map - Protein occasions, September 2018

Figure 43: Protein occasions, September 2018

Fish and Shellfish Attitudes and Behaviors

Seafood has inherent healthy reputation, perhaps even without clean labeling
Figure 44: Fish and shellfish attitudes and behaviors, September 2018

Cleaner label will resonate with consumers 35+
Figure 45: Fish and shellfish attitudes and behaviors — Additives/preservatives, by age, September 2018

Younger consumers, parents turn to category for special occasions
Figure 46: Fish and shellfish attitudes and behaviors — Special occasions, by age and parental status, September 2018

Fish and Shellfish Attributes

Health, value are prioritized
Figure 47: Fish and shellfish attributes, September 2018

Range of health, natural, and value attributes reach bulk of consumers
Figure 48: TURF analysis - Fish and shellfish attributes, September 2018

Older consumers focused on claims, younger consumers on easy prep

Figure 49: Fish and shellfish attributes — Wild caught, no additives/preservatives, flavored, and pre-cooked, by gender and age,
September 2018
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Figure 54: Total US retail sales and forecast of fresh fish and shellfish, at inflation-adjusted prices, 2013-23

Figure 55: Total US retail sales and forecast of frozen fish and shellfish, at current prices, 2013-23
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Figure 56: Total US retail sales and forecast of frozen fish and shellfish, at inflation-adjusted prices, 2013-23
Figure 57: Total US retail sales and forecast of shelf-stable fish and shellfish, at current prices, 2013-23
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Figure 62: US sales of fish and shellfish through other retail channels, at current prices, 2013-18

Appendix - Key Players

Figure 63: Multi-outlet sales of fresh fish and shellfish, by leading companies and brands, rolling 52 weeks 2017 and 2018
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