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"Total sales of yogurt are flat; consumers are trying new
yogurt styles and brands but not increasing their total
yogurt consumption. While sales of drinkable yogurt are
quickly growing they have not offset the decline of
spoonable yogurt. Moreover, drinkable yogurts are likely
cannibalizing sales of spoonable."

— Caleb Bryant, Senior Beverage Analyst

This report looks at the following areas:

BUY THIS

High protein/low sugar yogurt styles represent a growth area within the stagnant yogurt market and RE PO RT NOW
there is a strong growth potential for non-dairy yogurts.
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Grass-fed claims appeal to ethically minded consumers
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iGens and Millennials purchase unique yogurt styles
Yogurt grows as a snack
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Millennial parents most interested in yogurt innovation

Yogurt Purchases

Third of consumers are non-buyers
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Greek and regular yogurt represent lion’s share of purchases
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iGens and Millennials are moving on from Greek yogurt
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Figure 29: Important yogurt attributes, June 2018

Kefir buyers are most health-conscious
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Yogurt satisfies snacking occasions
Figure 32: Yogurt attitudes, June 2018
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iGens are snack hungry
Figure 34: Yogurt attitudes, by generation, June 2018
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Figure 35: Yogurt attitudes, by race/ethnicity, June 2018

Icelandic and kefir buyers are targets for non-dairy yogurts
Figure 36: Yogurt attitudes, by yogurt style buyers, June 2018

Yogurt Associations

Non-dairy yogurt delivers on health but fails on other key attributes
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Figure 37: Yogurt style associations, among style buyers, June 2018

Figure 38: Yogurt style associations, among style buyers, June 2018

Yogurt Innovation Interest

Flavor/style innovation may be most impactful
Figure 39: Yogurt innovation interest, June 2018

Opportunity for kefir shots
Figure 40: Yogurt innovation interest, by June 2018

Millennial parents prioritize convenience
Figure 41: Yogurt innovation interest, by Millennial parent breaks, June 2018
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Figure 42: Total US retail sales and forecast of yogurt and yogurt drinks, at inflation-adjusted prices, 2013-23

Figure 43: Total US retail sales and forecast of spoonable yogurt, at inflation-adjusted prices, 2013-23

Figure 44: Total US retail sales and forecast of yogurt drinks and kefir, at inflation-adjusted prices, 2013-23
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