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"Smart home hardware can be divided into two categories,
those that provide convenience (eg thermostats, pet

feeders, smart lighting, cleaning robots) and those that
provide security (eg alarm systems, smoke and leak

detectors)."
- Billy Hulkower, Senior Technology Analyst

This report looks at the following areas:

• Cost chief obstacle
• DIY a hindrance to subscription sales
• Limited reasons to monitor

This Report explores which smart home devices have been adopted and which are next expected to see
mainstream interest. The Report covers perception of the category as a whole based around positive
and negative word associations, purchases, and subscription to home automation and security services
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Figure 22: Ownership and interest in purchase – Safety products, April 2018
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Figure 37: US manufacturer sales of smart home devices, at inflation-adjusted prices, 2013-18
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