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The bottled water category continues steady growth
contributed by all segments. As consumer concern over

sugar and hydration grows, still and sparkling waters alike
reap the benefits. Brands at both ends of the price

spectrum are finding success: private label often winning
via price, and premium bottled water appealing via taste,

water source, and claims regarding health or functional
benefits.

This report looks at the following areas:

• Category growth eventually will begin to taper
• Consumers don’t understand the claims they see
• Not all consumers are willing to pay for luxury waters

As the category evolves, new drinking occasions emerge as opportunities for brand communication and
growth. To ensure future success, sparkling water will need to recruit new drinkers to the category and
brands must educate consumers on the meaning of unfamiliar claims.
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Figure 25: Multi-outlet sales and sales change of sparkling/mineral water, by largest positive sales change, rolling 52 weeks 2016 and
2017

Private label water
Figure 26: Multi-outlet sales change of private label bottled water, rolling 52 weeks 2016 and 2017

Premium priced waters reign supreme
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Figure 27: Water packaging type, percent per six-month period, six-month periods Q1 2013-Q2 2017

Bland bottles fade to the background

Waning Nursery water hurts Cott Corp
Figure 28: Multi-outlet sales of jug/bulk water, Cott Corp leading brands, rolling 52 weeks 2016 and 2017

Water advertising turns mainstream
Figure 29: Culligan Water, “As You Wish,” January 2018

"Unbottled" water gaining ground

Perks of natural water in the forefront

Unflavored bottled water is drunk more than tap water

Hydration and thirst are main motivators to drink water

Premium waters should come with better taste and natural water

Spring water most appealing attribute

Majority of consumers don’t understand claims on bottled waters

Unflavored, still bottled water and enhanced water fight for the same occasions

Though a thriving segment, sparkling water shows limited reach
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Enhanced waters appeal to male consumers
Figure 32: Water consumption, by gender, November 2017
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Tap water a big competitor for white, non-Hispanic consumers
Figure 35: Water consumption, by race and Hispanic origin, November 2017

Half of consumers drink one or two types of water or water enhancers
Figure 36: Repertoire of consumption of bottled water and water enhancers, November 2017

Younger Millennials (aged 24-30) have the largest repertoires
Figure 37: Repertoire of consumption of bottled water and water enhancers, by generation, November 2017
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Higher income expands younger consumer choices
Figure 38: Repertoire of consumption of bottled water and water enhancers, by age and income, November 2017

Asian, Black consumers have the most limited repertoire
Figure 39: Repertoire of consumption of bottled water and water enhancers, by race and Hispanic origin, November 2017
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Figure 40: Reasons for drinking – Net: any water, November 2017
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Value-focused men drink enhanced bottled waters
Figure 42: Reasons for drinking – Good value, by gender, November 2017
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Figure 43: Reasons for drinking – Sparkling water, November 2017
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Taste and water source are two main components of premium water
Figure 45: Premium bottled water qualities, November 2017

Unique packaging stands out to iGen bottled water consumers
Figure 46: Premium bottled water qualities, by generation, November 2017

Urban areas are a key location to appeal via packaging
Figure 47: Premium bottled water qualities, by location, November 2017

Black consumers expect added benefits from premium bottled water at reasonable cost
Figure 48: Premium bottled water qualities, by race and Hispanic origin, November 2017

Spring water is most appealing to consumers
Figure 49: Appealing attributes, November 2017

Claims about the water itself are most appealing, though vitamin-enhanced stands out to younger consumers
Figure 50: Appealing attributes – Functional focus, by age, November 2017

Figure 51: Appealing attributes – Water focus, by age, November 2017

Young, high-income men are a strong target for introducing new waters
Figure 52: Appealing attributes – Niche and functional claims, any rank, by age and gender, November 2017

Figure 53: Appealing attributes – Niche and functional claims, any rank, by age and income, November 2017

Hispanic Millennials especially attracted to spring water, Hispanic non-Millennials have vastly different priorities
Figure 54: Appealing attributes, by Hispanic and Millennial status, November 2017

Only one in five consumers understand claims on bottled water
Figure 55: Attitudes toward bottled water, November 2017

Reasons for Drinking

Expected Qualities of Premium Bottled Water

Appealing Bottled Water Attributes

Attitudes toward Bottled Water
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Older consumers more likely to stick with private label bottled water, while younger will spend for a brand they like
Figure 56: Attitudes toward bottled water, by generation, November 2017

Price may be a deterrent for Midwesterners
Figure 57: Attitudes toward bottled water, by region, November 2017

Hispanic Millennials a bright spot for brands
Figure 58: Attitudes toward bottled water, by Hispanic origin and generation, November 2017

Blurred lines between water types and drinking occasions
Figure 59: Correspondence analysis – Drinking occasions by water type, November 2017

Methodology

Still, unflavored water sees competition for consumption during exercise
Figure 60: Bottled water drinking occasions – Unflavored, still bottled water, by age of Millennial, November 2017

Figure 61: Bottled water drinking occasions – Enhanced bottled water, by age of Millennial, November 2017

Sparkling water
Figure 62: Bottled water drinking occasions – Sparkling water, by generation, November 2017

Black consumers a strong target for flavored waters and flavored water mixes
Figure 63: Bottled water drinking occasions – Flavored bottled water, by Black and non-Black consumers, November 2017

Figure 64: Bottled water drinking occasions – Water with added flavor powder or liquid mix, by Black and non-Black consumers,
November 2017
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Figure 67: Fan chart of US sales and forecast of sparkling water, at current prices, 2012-22

Figure 68: Total US retail sales and forecast of bottled water, by segment, at current prices, 2012-22

Figure 69: Total US retail sales of bottled water, by segment, at current prices, 2015 and 2017

Figure 70: Total US retail sales and forecast of convenience/PET still water, at current prices, 2012-22

Figure 71: Total US retail sales and forecast of convenience/PET still water, at inflation-adjusted prices, 2012-22

Figure 72: Total US retail sales and forecast of jug/bulk still water, at current prices, 2012-22

Figure 73: Total US retail sales and forecast of jug/bulk still water, at inflation-adjusted prices, 2012-22

Figure 74: Total US retail sales and forecast of seltzer, sparkling, and mineral water, at current prices, 2012-22

Figure 75: Total US retail sales and forecast of seltzer, sparkling, and mineral water, at inflation-adjusted prices, 2012-22
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Figure 76: Total US retail sales of bottled water, by channel, at current prices, 2012-17

Figure 77: Total US retail sales of bottled water, by channel, at current prices, 2015 and 2017

Figure 78: US supermarket sales of bottled water, at current prices, 2012-17

Figure 79: US convenience store sales of bottled water, at current prices, 2012-17

Figure 80: US drugstore sales of bottled water, at current prices, 2012-17

Figure 81: US sales of bottled water through other retail channels, at current prices, 2012-17

Figure 82: Multi-outlet sales of convenience/PET still water, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 83: Multi-outlet sales of sparkling/mineral water, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 84: Multi-outlet sales of jug/bulk water, by leading companies and brands, rolling 52 weeks 2016 and 2017

Bottled water drinking occasions – Correspondence analysis – Data and methodology
Figure 85: Bottled water drinking occasions, November 2017
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Appendix – The Consumer
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