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“There is growing pressure on the market leaders in beauty
and personal care retailing in Germany. Online is growing,
with Amazon an increasingly important player. There are
newcomers in the specialist cosmetics and perfumery
sectors. We think that some of the market leaders are
already showing signs of this increased pressure.”

— Richard Perks, Director of Retail Research

This report looks at the following areas:

BUY THIS

Drugstores dominate the beauty market in Germany. Online is growing fast with Amazon a long way RE PO RT NOW
ahead among the pureplayers. The specialist drugstores have outperformed the retail sector as a whole
since 2013, the year after Schlecker closed down, and we think that partly reflects a recovery of

Schlecker’s market share. VISIT:
store.mintel.com

But in 2017 the specialists lost share of all retail sales and we are concerned that the weakness reflects
the problems of maturity allied to a number of newcomers in addition to the rise of Amazon. So we are
cautious about the prospects for the drugstore sector and we feel that some of the market leaders may CALL:
already be showing signs of the pressure. EMEA
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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The Body Shop

What we think

Distinct USP suffered under the weight of L'Oréal ownership

Mobile-first e-commerce platform roll-out

Shop-in-shop deal with El Corte Inglés an opportunity to attract more customers

Company background
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Company performance
Figure 34: The Body Shop - Retail sales: Group financial performance, 2012-16
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Retail offering

dm-Drogerie Markt

What we think

Online

Stores and investment
Company background

Company performance
Figure 37: dm-Drogerie Markt: group sales performance, 2012/13-2016/17

Figure 38: dm-Drogerie Markt: outlet data, 2012/13-2016/17
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Douglas Group

What we think

Strengthening market position in Spain and Italy

Transforming the online beauty shopping experience

Enhanced loyalty card to win new customers

In-store events to help drive footfall in German shops

Targeting men with new skincare products range and dedicated in-store spaces
Company background

Company performance
Figure 39: Douglas Group: group sales performance, 2012/13-2016/17

Figure 40: Douglas Group: estimated outlet data, 2012/13-2016/17

Retail offering

Kiko Milano

What we think

20-year celebration leads to collaboration with Vogue Italia
KikoID opens in Milan

#kikotrendsetters

New CEO

Company background

Company performance
Figure 41: Kiko Milano, Group sales performance, 2012-17

Figure 42: Kiko Milano, estimated outlet data, 2012-17

Retail offering

Lush Retail

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/859835/
mailto:reports@mintel.com

MINTEL

Beauty and Personal Care Retailing - Germany - January 2018

Report Price: £995.00 | $1343.55 | €1119.77

The above prices are correct at the time of publication, but are subject to

change due to currency fluctuations.

What we think
Bigger and better shops

New app and virtual shopping assistant to boost customer experience

Expanded payment option with Bitcoin digital currency

Company background

Company performance

Figure 43: Lush Retail Ltd: Group financial performance, 2012/13-2016/17

Figure 44: Lush Retail Ltd: Outlet data, 2012/13-2016/17

Retail offering

Miiller

What we think

Looking for sales growth opportunities outside Germany

Demand for natural cosmetics fuelling sales growth

Non-beauty offering dragging down total sales

Company background

Company performance

Figure 45: Miller: group sales performance, 2012/13-2016/17

Figure 46: Miller: outlet data and estimated sales per outlet, 2012/13-2016/17

Retail offering

Rossmann

What we think

Expanding own brand and exclusives to give differentiation

Using influencers to increase appeal to younger buyers

Online proves a challenge
What next?
Company background

Company performance

Figure 47: Rossmann: Group sales performance, 2013-17

Figure 48: Rossmann: Outlet data, 2013-17

Retail offering
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