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“People are getting ever more confident in using their
smartphones for online shopping. In the earlier days of

smartphone evolution, security concerns and the perceived
inconvenience held them back.

-
Matt King – Category Director, Technology and

Media Research

This report looks at the following areas:

Now, however, with people much more likely to have biometric security on their smartphone than on
their computer, their handsets provide an arguably more convenient way of going through the payment
process without the need to remember multiple passwords.”
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