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“Parents are tasked with making sure their family has a
healthy relationship with technology. Access to tech can

have huge benefits, supporting family communications and
other aspects of home life, as well as a child’s education

and their own social life. However, these benefits must be
balanced against the potential for overuse, digital

addiction, and access to inappropriate content.”
– Andrew Moss, Consumer Technology Analyst

This report looks at the following areas:

• Helping families manage their relationship with technology
• Technology in the home: The group or the individual
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Smartphones the device of choice
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Figure 12: Personal device ownership amongst parents, September 2018

Parents must make judgement calls on smartphone and tablet ownership

Smartphones offer older children a safety net

The tablet is a device for all ages
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Figure 17: Media consumption and gaming behaviours, September 2018

Child protection a significant contributor to purchasing decisions

“Pester power” continues to influence family purchasing
Figure 18: Parents’ responses to technology, September 2018

Engaging in new technology
Figure 19: Parental concerns over the time their child spends online, by whether they find it difficult to keep up with the technology
their child uses, September 2018

Three quarters report a healthy balance of technology

Technology’s important role in education

Budget devices ensure more can benefit
Figure 20: Household technology behaviours, September 2018
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