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"Consumers’ desire to cook pizza or Italian food at home as
well as the rise of "more adventurous cuisines" is forcing
operators to innovate with menu choices and retail formats
in order to maintain demand. While the spate of emerging
pizza or Italian fads looks to have potential to retain the
interest of its core consumer groups, operators must
ensure they still cater for those wanting familiar classics."

- Trish Caddy, Foodservice Analyst

This report looks at the following areas:
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Figure 25: Selected pizza and Italian restaurants and takeaways, by outlet numbers, 2012-18
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Domino’s
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Pizza Hut Restaurants

Figure 26: Key financial data for Pizza Hut (UK) Limited, 2014-17

The Azzuri Group

Figure 27: Key financial data for The Azzurri Group, 2015-17
Prezzo
Jamie’s Italian

Figure 28: Key financial data for Jamie’s Italian Limited, 2016-17
Bella Italia
PizzaExpress

Figure 29: Key financial data for PizzaExpress (Restaurants) Limited, 2015-17

Carluccio’s
Figure 30: Key financial data for Carluccio’s Limited, 2015-17

Contemporary players

Franco Manca
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Figure 31: Key financial data for The Fulham Shore, 2017 and 2018

Advertising and Marketing Activity

Domino’s dominates adspend
Figure 32: Advertising expenditure by selected pizza or Italian restaurants, 2014-18

Figure 33: Advertising expenditure by selected pizza or Italian restaurants, by media type, 2014-18

Papa John’s repairs its brand

Nielsen Ad Intel coverage
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Brand attitudes: Pizza Hut and Domino’s are trusted brands
Figure 36: Attitudes, by brand, September 2018

Brand personality: Prezzo most exclusive
Figure 37: Brand personality - Macro image, September 2018

Pizza Hut most family friendly brand of all

Figure 38: Brand personality — Micro image, September 2018
Brand analysis
Domino’s is highly convenient

Figure 39: User profile of Domino’s, September 2018

Papa John’s awareness grew amid US scandal
Figure 40: User profile of Papa John’s, September 2018

PizzaExpress’ usage biased towards London
Figure 41: User profile of PizzaExpress, September 2018

Pizza Hut needs to move from ‘average’ to ‘good’
Figure 42: User profile of Pizza Hut, September 2018

Prezzo needs to innovate around brand trust and value
Figure 43: User profile of Prezzo, September 2018

The Consumer - What You Need to Know

Decline in eat-in and takeaway visitors

Eat-in venues attract both high and low spenders
Pizza takeaways attract lower spend

Price of food main barrier to usage

Most are drawn to artisanal toppings

Most would buy hot pizzas from supermarkets

Annual Changes in Eating Out Participation

Decline in eat-in visitors
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Figure 44: Frequency of eating in at pizza/Italian restaurants or outlets, September 2017 and August 2018

Pizza delivery under increasing pressure too
Figure 45: Frequency of ordering takeaway from pizza/Italian restaurants or outlets, September 2017 and August 2018

Approximate Spend for Eating In

Eat-in venues attract high spenders
Figure 46: Approximate spend for a sit-down meal, August 2018

Approximate Spend for Takeaway

Pizza takeaways attract lower spend

Young families and older Millennials big spenders
Figure 47: Approximate spend for a takeaway meal, August 2018

Barriers to Usage

Price of food main barrier to usage
Figure 48: Reasons for having not visited a pizza/Italian restaurant or outlet to eat-in or order takeaway, August 2018
Supermarket meals dampening pizza takeaway sales
Preference to cook at home bodes well for supermarkets
Figure 49: Jus-Rol Sourdough Pizza Base by General Mills, July 2018
Pizza/Italian food loses its grip on older diners

No time to dine-in

Interest in Innovations

“As long as it is not overpriced”
Figure 50: Interest in pizza or Italian restaurant innovations, August 2018

Most are drawn to artisanal toppings

Figure 51: Consumers who are interested and would pay more for artisanal toppings (eg dry-aged meats, smoked cheese etc), by
region, Auqust 2018

Functional ingredients have stretch

Pizza or Italian Restaurant Behaviours

‘Adventurous cuisines’ dampen interest in pizza/Italian food
Figure 52: Pizza or Italian restaurant behaviours, August 2018

Characteristics of core customers’ behaviours

Customer service matters

Higher prices, lower footfall

Cost versus experience

Core consumers influenced by reviews

Scope for pizza/Italian takeaways to stay open later - CHAID
Figure 53: Pizza and Italian restaurants - CHAID - Tree output, August 2018

Appendix - Data Sources, Abbreviations and Supporting Information

Abbreviations

Consumer research methodology
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CHAID Methodology
Figure 54: Pizza and Italian restaurants — CHAID - Table output, August 2018

Appendix — Market Size and Forecast

Forecast methodology
Figure 55: Best- and worst-case forecasts for UK pizza and Italian restaurants total market, 2018-23

Figure 56: Best- and worst-case forecasts for UK pizza and Italian restaurants takeaway market, 2018-23

Figure 57: Best- and worst-case forecasts for UK pizza and Italian restaurants market, 2018-23
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