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This report looks at the following areas:

- Smart speakers to give extra boost to audiobook market “The excitement of the print

* The problem of e-book pricing revival has died down slightly
with print growth stalling in
2017 and 2018. The most
intriguing sector of the book
market currently is
audiobooks; with the format
likely fo receive a boost from
the growing popularity of
voice-controlled smart
speakers”.
- Rebecca McGrath, Senior
Media Analyst
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Half of people buy print books
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Figure 19: Book buying habits, April 2018
Audiobook penetration set to grow

READING HABITS AND DEVICES USED

Almost one in four read a book on an e-reader

Figure 20: Devices used for e-books and audiobooks April
2018

Figure 21: Devices used for e-books and audiobooks, by age,
April 2018

One in five 16-24-year-olds read e-books on a smartphone
Smart speakers to further boost audiobook market

Figure 22: Audiobook listening preferences, April 2018

E-BOOK AND AUDIOBOOK SUBSCRIPTIONS

One in three read e-books via a subscription

Figure 23: E-book paid-for subscriptions, April 2018
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Half of people read 2-9 books a year
Figure 25: Number of books read, April 2018
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Amazon dominates the retail landscape
Nearly one in two purchase print books from chains
Figure 27: Where people buy print books, April 2018

One in four purchased from an independent bookstore
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Crime/thriller is the most popular fiction genre

Figure 28: Genres of fiction books bought, April 2018
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Only one in ten men buy romance novels

Figure 30: Genres of fiction book bought, by gender, April
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Biography/memoirs are bought by almost one in three
Figure 31: Genres of non-fiction books bought, April 2018
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> Younger people are more interested in books related to
health and self-help
Figure 32: Genre of non-fiction book bought, by age, April
2018

» People buy a greater number of fiction genres
Figure 33: Repertoire of book genres bought, fiction and
non-fiction, April 2018

BOOK PURCHASING HABITS

» People spend more time browsing in-store than online

« Displays have encouraged one in four to make a purchase
Figure 34: Bookstore purchasing habits, April 2018
Figure 35: Online book purchasing habits, April 2018

* One in three look at other readers’ reviews when
purchasing online

« People are looking for the cheapest for e-books

* Men are far more likely to be enticed by audiobook tie-ins
Figure 36: E-book purchasing behaviour, April 2018
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APPENDIX - MARKET SIZE AND FORECAST

* Market forecasts
Figure 37: Value of total consumer book market sales,
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* Forecast methodology
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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