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"As of June 2017, the economy is still improving, wages are
slowly rising, and unemployment numbers continue to fall.
Consumer sentiment about their financial situation
remains healthy, and most consumers don’t think their
finances will change (or increase) that significantly."

- Jennifer White Boehm, Associate Director -
Financial Services
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No significant spending changes on the horizon, despite moderate economic improvement
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Figure 16: Spending plans, Q2 vs Q3, February 2017/May 2017

Consumers plan on domestic travel, home improvement during summer
Figure 17: Home improvement and travel plans for the next 3 months, by parental status, May 2017

Technology purchases more likely in longer term

Appendix — Data Sources and Abbreviations

Data sources
Consumer survey data
Abbreviations and Terms

Abbreviations
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