
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

"There are nearly 7 million Hispanic moms in the US, who
live for their families. Household chores monopolize most

of their time at home. Even if they would welcome help,
they tend to be hesitant to ask for it. Shouldering the

sometimes-thankless responsibility of maintaining the
household is a way to show love, and Hispanic moms

renew that commitment every day."
- Juan Ruiz, Director of Hispanic Insights

This report looks at the following areas:

• Hispanic moms have different parenting approaches based on employment status
• The importance of keeping things under control
• Different ways in which Hispanic moms show love to their children
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