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New vehicle sales through 2017 have confirmed that the
auto industry hit “peak auto” in 2016, meaning growth in
new vehicle sales will end this year. Despite the slowdown,
Mintel estimates a healthy 17 million units will be sold in
2017. The stagnant market means that auto manufacturers
will need to gain market share for growth in a shrinking
market.

This report looks at the following areas:
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Younger shoppers more concerned about lower monthly payments

Extra eyes for the driver are attractive features
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Sedans and SUVs most considered vehicle types
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Pickups rule rural routes
Figure 26: Vehicle type, by area, June 2017

Purchase Type

Majority of shoppers aspire for a new vehicle purchase
Figure 27: Purchase type, June 2017

Younger women exhibit fiscal prudence on their next car
Figure 28: Purchase type, by gender and age, June 2017

Blacks considering used while Whites and Hispanics opt for new
Figure 29: Purchase type, by race and Hispanic origin, June 2017
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Running errands tops vehicle use
Figure 30: Vehicle use, June 2017

Men look to drive for ride sharing services
Figure 31: Vehicle use, by gender and age, June 2017

Driving for pleasure increases with age
Figure 32: Vehicle use, by age, June 2017
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Big data could make running errands more efficient
Figure 34: Vehicle use, by gender and age, June 2017

New Car Attributes

Reliability of a new vehicle most appealing attribute
Figure 35: New car attributes, June 2017

Figure 36: Hyundai’s “better than ever” sales event, direct mail, June 2017

Problem-free new cars most appealing to women
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Figure 37: New car attributes, by gender, June 2017

Midwesterners like being the first owner
Figure 38: New car attributes, by region, June 2017

Auto Features

I can see clearly now, my blind-spot’s gone
Figure 39: Auto features, June 2017
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Figure 40: TURF analysis - Technology and safety features, June 2017
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Dealership reputation matters
Figure 41: Attitudes toward cars, June 2017

Technology breeds security issues among Millennials
Figure 42: Attitudes toward cars, by generation, June 2017

Younger men have the need for speed and low monthly payments
Figure 43: Attitudes toward cars, by gender and age, June 2017
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Figure 46: New cars segments, June 2017

Apathetic Shoppers
Characteristics
Opportunities
Figure 47: Profile of apathetic shoppers, June 2017
Bells and Whistles
Characteristics
Opportunities
Figure 48: Profile of bells and whistles, June 2017
Life Event Drivers
Characteristics
Opportunities
Figure 49: Profile of life event drivers, June 2017
Practical Shoppers
Characteristics

Opportunities
Figure 50: Profile of practical shoppers, June 2017

Appendix - Data Sources and Abbreviations

Data sources

Sales data

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/794031/
mailto:reports@mintel.com

MINTEL

New Cars - US - September 2017

The above prices are correct at the time of publication, but are subject to

Report Price: £3085.18 | $3995.00 | €3666.43 R iy

Fan chart forecast

Consumer survey data
Consumer qualitative research
Direct marketing creative
Abbreviations and terms

Abbreviations

Appendix - Market
Figure 51: New vehicle sales, by new passenger cars and new light trucks, 2011-16

Figure 52: Total US new passenger car unit sales, 2012-22
Figure 53: Total US new light trucks unit sales, 2012-22
Figure 54: New vehicle sales market share, by segment, 2016 (total) — July 2017

Appendix - Key Players
Figure 55: Total US Unit sales, by model, through July 2017
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