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The effects of an aging population focused on health
management are positive for the drug channel, which is

projected to continue on its path of upward sales growth
over the next five years.

This report looks at the following areas:

• Many drug store trips occur outside the channel
• Most consumers have issues with price
• Many shoppers aren’t using all that drug stores provide

Approximately 3% average annual sales growth is expected through 2021; however, pressure from
retailers outside the channel will continue to rise as many consumers look to mass merchandisers and
online retailers to fulfill their drug store needs due in part to their better prices and convenience. Drug
stores need to maximize the products and services they offer to meet evolving consumer expectations
and ensure they’re promoting awareness of all their available services in order to fully engage with
shoppers.
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