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: “While the rising cost of living has undeniably proven a
: il challenge for all demographic groups, this is especially true
for singles who may have no choice but to shoulder
financial burdens alone. This has very real commercial
implications as the group’s consequently reduced spending
power makes them a more challenging audience.”

— Jack Duckett, Senior Consumer Lifestyles
Analyst

This report looks at the following areas:

e The financial challenge of being single RE PO RT NOW
e Eroding the negativity around being single

For brands looking to engage with this audience in the past, the temptation has often been to tap into VISIT:

their search for love. However, Mintel data for this Report shows that the vast majority of singletons sto re.mi nte| .COm

did not actively try to meet a new partner in the last 12 months, suggesting that campaigns which
focus on other aspects of single lifestyles could resonate more strongly with this cohort.
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Boosting confidence amongst single women

Figure 31: Levels of confidence in doing activities independently — Net of “very confident” or “somewhat confident”, by gender, July
2017
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The daunting prospect of being alone
Figure 34: Characteristics of singles, July 2017
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The social pressure on singles
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Figure 37: SK-II Marriage Market campaign, April 2016

Appendix - Data Sources, Abbreviations and Supporting Information

BUY THIS VISIT: store.mintel.com

CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/793785/
mailto:reports@mintel.com

Single Lifestyles - UK - September 2017

MINTEL

Report Price: £2195.00 | $2842.31 | €2608.54

The above prices are correct at the time of publication, but are subject to

change due to currency fluctuations.

Abbreviations

Consumer research methodology

BUY THIS

REPORT NOW

VISIT: store.mintel.com

CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094
Americas +1 (312) 943 5250 | China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100 |

EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/793785/
mailto:reports@mintel.com

	Single Lifestyles - UK - September 2017
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Market – What You Need to Know
	Demographic Overview
	Demographic Lifestyle Factors
	The Consumer – What You Need to Know
	Satisfaction with Current Relationship Status
	How People Find a Partner
	The Trouble with Being Single
	Confidence in Doing Activities Alone
	Characteristics of Singletons
	Appendix – Data Sources, Abbreviations and Supporting Information



