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“Consumers still want to go on holiday abroad, evident
from reports of strong bookings in the first half of 2017.
However, many will be cutting back on expenses because
of the weak Pound. However, rental brands can encourage
bookings by investing in mobile technology to encourage
spontaneous bookings, and by focusing on the varied range
of holiday experiences that a car rental can provide.”

— Fergal McGivney, Travel Analyst

This report looks at the following areas:
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o Market size and forecast for holiday car hires RE PO RT NOW
e Market share - the most used car hire bands
e Holiday car hire usage
e Holiday car booking channels VISIT:
e Attitudes and behaviours towards holiday car hires Sto re.m | nte| .com
e Launch activity and innovation in the car hire market
Overseas holiday car hire volume grew in 2015, finally surpassing pre-recession 2008 levels. This was CALL:
fuelled by growth in overseas trips taken by UK holidaymakers and a strong Pound. However, growth EMEA
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with this slowdown, Mintel’s consumer research found the proportion of consumers who rented a car
while on holiday in the last three years fell from March 2016 to May 2017.
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Google Maps uses historical data to gauge parking difficulty

Dubai set to launch pilotless air-taxis
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Europcar enjoys an increase in market share
Figure 24: Holiday car rental market share, 2014-17
A look at the “big three” car rental brands
Europcar
Hertz

Avis Budget Group
Figure 25: Holiday car rental market share, 2014-17

Launch Activity and Innovation

MyTripCar aims to make the rental experience more transparent
Figure 26: MyTripCar website

Skurt - An Uber-style car rental app that supplies fleet cars on demand
Figure 27: Skurt car rental service, May 2017

FlightCar shuts down after selling technology to Mercedes

Google Maps uses historical data to gauge parking difficulty

Dubai set to launch pilotless air-taxis
Figure 28: Driverless air-taxis, 2017

The Consumer - What You Need to Know

The proportion of holidaymakers renting cars drops

Most holiday car rentals are direct bookings

Consumers want more transparency

Holidaymakers open to luxury car hire

Road trips that focus on multiple holiday experiences have appeal

Expert and consumer review sites are important for renters
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The proportion of holidaymakers renting cars drops
Figure 29: Holiday car hire usage, 2014-17
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Holiday car renters hire around two cars in a three-year period
Figure 31: Mean and median of holiday car rentals, May 2017

Reasons for not hiring a car
Figure 32: Reasons for not hiring a car, May 2017
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Most holiday car rentals are direct bookings
Figure 33: How last holiday car hire was booked, May 2017
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Majority of car hires through airlines/travel agents are in packages
Figure 34: Holiday car hire packages, May 2017

Figure 35: Holiday car hire attitudes, May 2017
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Consumers want more transparency
Figure 36: Holiday car hire attitudes, May 2017

Holidaymakers open to luxury car hire
Figure 37: Holiday car hire attitudes, May 2017

Figure 38: Hawaii-based car rental company Envy allows customers to rent sports cars from dealerships
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Road trips that focus on multiple holiday experiences
Figure 39: Holiday car hire behaviours, May 2017

Consumers have concerns about renting cars
Figure 40: Holiday car hire attitudes, May 2017
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