
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

"The investment world is being buffeted by several
disruptive trends, including the rise of robo-advisers and

changing demographics."
Robyn Kaiserman, Senior Financial Services

Analyst

This report looks at the following areas:

• Women are still behind
• Many still don’t have enough for retirement
• Most know they need to work harder to save

The investment world is being buffeted by several disruptive trends. One is the rise of robo-advisers,
which provide algorithm-based investment advice without the help of humans. These allow lower
minimum balances, have lower trading costs, and often even offer access to humans. Demographics
are also forcing changes, as Baby Boomers are decumulating now rather than investing, more women
are earning higher incomes and need more investment advice, and young people increasingly prefer to
pay fees rather than commissions. This Report examines these trends and the effects they are having
on the investment world.
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Figure 43: Attitudes toward investing – CHAID – Tree output, November 2016

Figure 44: Attitudes toward investing – CHAID – Table output, November 2016
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