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“Smartphones and tablets are changing online gaming and
betting habits within the home rather than expanding
activity outside it as consumers embrace the ‘anytime’
nature of these technologies ahead of their ‘anywhere’

potential.”
— David Walmsley, Senior Leisure Analyst
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This report looks at the following areas:

e How can online-only brands meet the multichannel challenge? RE PO RT NOW
e How is mobile changing gambling in home?

Consumer spending on remote gambling continues to be driven upwards by a combination of positive VISIT:
technology trends, rising interest in online entertainment and the continuing migration of players from store.mi nte| .COom

high street to internet.

A wider gambling market shift in consumer interest towards faster-play, instant-outcome products has CALL:
helped make online slots the remote sector’s most valuable vertical, ahead of sports betting. EMEA
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Mobile platforms are important drivers of current growth but patterns of device usage are demanding
operators think more about the in-home potential of smartphones and tablets than their ability to
extend participation elsewhere. Brazil
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Fan chart forecast
Figure 28: Forecast of consumer expenditure* on online gaming and betting, 2016-21

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/748819/
mailto:reports@mintel.com

	Online Gaming and Betting - UK - November 2016
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Market – What You Need to Know
	Market Size and Forecast
	Segment Performance
	Market Drivers
	Key Players – What You Need to Know
	Market Share
	Launch Activity and Innovation
	Brand Communication and Promotion
	The Consumer – What You Need to Know
	Experience of Online Gaming and Betting
	Online Gaming and Betting Activities
	Online Gaming and Betting Devices
	Online Gaming and Betting Habits
	Attitudes towards Online Gaming and Betting
	Appendix



