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“Increased capacity meant the cruise market enjoyed
excellent growth in 2015. Capacity will expand even further
over the next few years meaning travel brands have a great
opportunity to target affluent ABs and older consumers
who make up the bulk of cruisers.”

— Fergal McGivney, Travel Analyst

This report looks at the following areas:

BUY THIS
e Research suggests more could be done to encourage families to cruise RE PO RT NOW

e For cruising, travel agents are well placed to offer their expertise

This Report analyses key market drivers and trends, and looks at leading operators, product VISIT:
innovation, projected forecasts and detailed consumer analysis including sea and river cruise holidays store.m i nte| .COom
taken, interest in taking a sea or river cruise, interest in different cruise types, booking methods for
cruises and general attitudes towards cruises.
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Cruise Companies and Market Share

Cruise capacity expected to grow for the big four cruise operators
Figure 23: Top four cruise companies, by capacity, 2016 and 2020

Carnival Corporation

Selected Carnival Corporation brands

Princess Cruises

P&0O

Royal Caribbean Cruises Limited

Selected Royal Caribbean brands

Royal Caribbean International

Celebrity Cruises

Launch Activity and Innovation

Carnival Corporation partners with Airbnb to promote its Fathom brand
Royal Caribbean International plans to add Cuba to itinerary

The Cruise returns to ITV next year

Fred Olsen banks on bricks-and-mortar

New environmentally friendly ships on order for P&O

Celebrity Cruises ship set to unveil another outdoor cinema screen

The Consumer — What You Need to Know

Consumers’ interest in cruises rises over the past two years
Millennials are really keen on taking a cruise

Sea cruises are twice as popular as river cruises
Middle-aged consumers are interested in mini-cruises
Direct and high street bookings evenly split for cruises

Consumers want all-inclusive deals to help them monitor spending

Cruise Taking

More consumers show interest in cruising
Cruises particularly popular amongst widowed/separated older women

The senior influencer
Figure 24: Sea and river cruises, previous experience and future intentions, July 2014 versus August 2016

Interest in Cruises by Age

Young holidaymakers are still keen on cruises

Appealing to Millennials; cruise liners coming into the 21st century
Figure 25: Sea and river cruises, previous experience and future intentions, by age, August 2016

Sea Cruises

Sea cruises more appealing than river cruises
Figure 26: Sea and river cruises, previous experience and future intentions, August 2016
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Sea cruiser profile
Figure 27: Sea cruises, previous experience and future intentions, by age, August 2016

River Cruises

River cruiser profile

River cruising as a taster for Millennials
Figure 28: River cruises, previous experience and future intentions, by age, August 2016
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Mini-cruises interest the 45-54 age group
Figure 31: Interest in taking particular types of cruise holiday, August 2014

Figure 32: Interest in taking particular types of cruise holiday, longer cruise versus mini-cruise, August 2016
Appealing to parents aged 35-44

Silver Splitter presents opportunities for cruise operators
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Travel agents remain important for cruisers
Figure 33: Method of booking last cruise, August 2016

Cruises around twice as likely to book offline

A quarter of cruisers research on comparison sites before booking
Figure 34: Behaviours related to cruises, August 2016

Attitudes towards Cruises

All-inclusive deals will give consumers peace of mind
Families really keen on all-inclusive deals

Connectivity is important for Millennials
Figure 35: Attitudes towards cruises, August 2016
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Forecast methodology
Figure 36: Best- and worst-case forecast for cruise passenger volume, 2016-21

Figure 37: Best- and worst-case forecast for cruise market value, 2016-21
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