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The replacement tire market is an extremely competitive
market with a large number of brands competing for

consumers in the US. Mintel forecasts a drop in sales, so
brands will have to work to gain market share to continue

growth. Marketers will need to find savvy ways to reach
consumers who vary in purchase motivations and vehicle

maintenance behavior.

This report looks at the following areas:

• Deflated sales on the road ahead
• Most consumers don’t think about their tires until there is an issue
• Online tire sales minimal compared to brick and mortar retail

Replacement tires are a critical component of personal vehicle maintenance and upkeep. A typical
passenger car or light truck today will have a lifespan upward of 150,000 miles and will go through
multiple sets of tires before it is retired. The tire market is an extremely competitive market, with a
multitude of brands vying to sell to the nearly quarter billion personal vehicles on the road today in the
US. Brands will need to understand different consumer motivations to win their business at the point of
purchase for success in this crowded market.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Rise in miles driven increases tire usage
Figure 12: US miles traveled, all roads and streets, 1990-2015
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Figure 17: Bridgestone air free concept tire, November 2013
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General tire maintenance behavior is reactive not proactive
Figure 25: tire maintenance behavior, august 2016

Millennials most likely to change their own tires
Figure 26: tire maintenance behavior, by generation, august 2016

Northeast main consumers of seasonal tires
Figure 27: tire maintenance behavior, by geographic area, august 2016

Online researchers more proactive and willing to pay more
Figure 28: Tire maintenance behavior – CHAID – Tree output, August 2016
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Over a quarter of consumers know tire brand for next purchase
Figure 30: Tire brands, August 2016

Men more sure what tire brand they will purchase
Figure 31: Tire brands, by gender, August 2016

Hispanics most likely to have specific tire brand in mind
Figure 32: Tire brands, by race and hispanic origin, August 2016
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Figure 33: Complete set of tires and installation – optimal price, July 2016

Consumers find value in professional tire installation
Figure 34: Attitudes toward tires, august 2016

Women more likely than men to ignore tires until an issue arises
Figure 35: Attitudes toward tires, by gender, august 2016

Younger age groups less reliant on mainstream brands
Figure 36: Attitudes toward tires, by gender and age, august 2016

Run-flat tires appealing to younger demographics
Figure 37: Attitudes toward tires, by age, august 2016

Lesser known brands should target parents
Figure 38: Attitudes toward tires, by parental status, august 2016
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CHAID Analysis Methodology
Figure 43: Tire maintenance behavior – CHAID – Table output, August 2016
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