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“Positioning 750ml sharing bottles of ciders alongside
wines on restaurant/pub menus should help to boost
cider’s perceived sophistication and links to food-led

drinking occasions.”
– Chris Wisson, Senior Drinks Analyst

This report looks at the following areas:

• Cider can move into wine’s territory
• Can cloudy cider point the way back to growth for apple cider?
• Cross-category promotions can boost cider (and beer) sales
• Cider can compete with beer more effectively

Cider has been one of the best-performing drinks categories over the past decade, growing by 27% in
value between 2010 and 2014 alone. While some apple cider brands have enjoyed a successful few
years, much of this growth was – and continues to be – driven by fruit ciders such as Kopparberg and
Rekorderlig. However, the past two years have been sobering for the category. A dip in volume sales in
2014 was followed up by a larger 20 million litre decline in 2015, while values fell into decline for the
first time in over a decade last year, to stand at £3.1 billion.

Cider penetration remains high at 56%, only 7 percentage points less than beer. However, cider
continues to lack sessionability and it remains a much smaller market than beer. The majority of NPD
(New Product Development) continues to focus on flavoured variants, taking the category further away
from its traditional roots. Cider sales are also likely to have been hampered by the market not
effectively leveraging the ‘craft’ trend which has served beer so well in recent years.

As such, cider stands at something of a crossroads and it is unclear whether the category will regain
momentum or fall back into its pre-2005 malaise. Mintel expects the market to post modest value
growth in the coming years to reach £3.4 billion by 2020.
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Figure 12: Leading manufacturers’ shares of cider sales in the UK off-trade, 2014/15*

Strongbow holds onto its lead despite the rise of fruit ciders
Figure 13: Retail value sales of the leading cider brands in the UK, 2012/13-2014/15

Traditional apple cider brands still strong
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Heineken continues to be the big spender on cider advertising
Figure 14: Recorded above-the-line, online display and direct mail total advertising expenditure on cider, by company, 2011-15

Figure 15: Recorded above-the-line, online display and direct mail total advertising expenditure on cider, by brand, 2011-15

Other selected brand campaigns
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Figure 19: Brand personality – Macro image, November 2015

Westons associated with tradition and authenticity
Figure 20: Brand personality – Micro image, November 2015

Brand analysis

Kopparberg strongly appeals to 18-24s
Figure 21: User profile of Kopparberg, November 2015

Magners has an all-round image
Figure 22: User profile of Magners, November 2015

Westons is associated with tradition, but struggles to connect with young groups
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Figure 23: User profile of Westons, November 2015

Stella Cidre is thought of as stylish and sophisticated
Figure 24: User profile of Stella Cidre, November 2015

Carling Cider reaches equal awareness to Kopparberg
Figure 25: User profile of Carling Cider, November 2015

Strongbow noted for value but has lower recommendation
Figure 26: User profile of Strongbow, November 2015
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Standard formats gain highest preference
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Cider penetration stands at 56%
Figure 27: Usage of beer and cider, by age, October 2015

Apple is still core to the market
Figure 28: Usage of types of cider, October 2015

Ciders made by large and small producers
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Figure 29: Repertoire of usage of types of cider, October 2015

Half of cider drinkers list apple as their favourite flavour/type…
Figure 30: Favourite flavours/types of cider, October 2015

…while 24% identify fruit ciders as their favourite

Over-ice serve has linked cider to summer
Figure 31: Frequency of drinking cider, by season, October 2015

Selected quotes about cider and seasonality

Supermarkets remain the most popular place to buy cider
Figure 32: Locations for buying cider, October 2015
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Standard formats gain highest preference
Figure 33: Preferred packaging formats for cider, October 2015

Opportunities for smaller formats

Larger formats only gain limited preference

Only 18% of cider drinkers would spend less than £3 per pint

Nearly half of drinkers would spend £3 or more
Figure 34: Amount cider drinkers are willing to spend on a pint of cider, October 2015

Half of drinkers expect a half pint for less than £2

£2-2.49 can be a lucrative bracket for half pints
Figure 35: Amount cider drinkers are willing to spend on a half pint of cider, October 2015

Strong interest in cider from different countries
Figure 36: Attitudes towards cider, October 2015

Cloudy cider has wide appeal

Can cider leverage a craft positioning?
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