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Food plays an important role in the life of Hispanics. It is
around the table that Hispanics tend to have a good time

with friends and family; it is through food that they express
their love and keep their culture alive; it is through food
that they explore and enjoy what other cultures have to

offer. Due to these characteristics, Hispanics are 23% more
likely than the total US population to be categorized as a

Cooking Enthusiast.

This report looks at the following areas:

• Hispanic kitchens are still the dominion of women
• Attitudes differentiate Hispanic Cooking Enthusiasts from those who are not
• Hispanics cook what their families like

Being a Cooking Enthusiast is a state of mind. Hispanic Cooking Enthusiasts are differentiated from
non-Cooking Enthusiasts in their attitudes toward cooking. It is not that they cook more often –
because they don’t – but they enjoy the time they spend in the kitchen. They are excited about cooking
and want to do it. They find it to be a relaxing time in which their creativity has no limit. Moreover,
most of what they cook is prepared with their families in mind.
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Figure 35: Hispanics’ attitudes toward cooking at home – Family approach, Hispanic Cooking Enthusiasts indexed to all Hispanics, June
2015

Female Hispanic Cooking Enthusiasts more likely to have the menu final say

Hispanic children have it “their way”

Younger Hispanic Cooking Enthusiasts more likely to expect praise
Figure 36: Hispanics’ attitudes toward cooking at home – Family approach, by gender and age, June 2015

Figure 37: Hispanics’ attitudes toward cooking at home – I cook different things for different family members, by presence and age of
children in the household, June 2015
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Figure 43: Reasons for cooking – Health, Hispanic Cooking Enthusiasts indexed to all Hispanics, June 2015

Healthy cooking more important as Hispanics age
Figure 44: Hispanic Cooking Enthusiasts’ reasons for cooking – Health, by gender and age, June 2015

There is joy in cooking for Hispanic Cooking Enthusiasts
Figure 45: Reasons for cooking – Joy, Hispanic Cooking Enthusiasts indexed to all Hispanics, June 2015

Cooking to preserve heritage decreases with acculturation
Figure 46: Hispanic Cooking Enthusiasts’ reasons for cooking – Joy, by level of acculturation, June 2015

Hispanic Cooking Enthusiasts more likely to look for variety
Figure 47: Cooking approach – Variety, Hispanic Cooking Enthusiasts indexed to all Hispanics, June 2015

Women more likely to go beyond “regular cooking”
Figure 48: Hispanic Cooking Enthusiasts’ cooking approach – Variety, by gender and age, June 2015

Sources Influencing Cooking Behavior

Reasons for Cooking – Curiosity

Reasons for Cooking – Health

Reasons for Cooking – Joy

Cooking Approach – Variety
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Hispanic Cooking Enthusiasts not looking for simplicity
Figure 49: Cooking approach – Organization, Hispanic Cooking Enthusiasts indexed to all Hispanics, June 2015

Individualism comes with acculturation
Figure 50: Hispanic Cooking Enthusiasts’ cooking approach – Organization, by level of acculturation, June 2015

The joy of eating not connected to the joy of cooking

For Hispanic male Cooking Enthusiasts, lack of time is to blame

Teaching children to cook is a way of bonding
Figure 51: Cooking approach – Lifestyle, Hispanic Cooking Enthusiasts indexed to all Hispanics, June 2015

Food is way to maintain the culture
Figure 52: Hispanic Cooking Enthusiasts’ cooking approach – Lifestyle, by gender and age, June 2015

Figure 53: Hispanic Cooking Enthusiasts’ cooking approach – Lifestyle, by gender and age, June 2015
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