
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

"Parents continue to struggle with issues related to sizing
and would likely welcome solutions that address this. In-

store shopping is preferred over online shopping given that
parents often need their children to try on clothes, but

online purchasing should become more prevalent in the
future."

- Diana Smith, Senior Research Analyst - Retail &
Apparel

This report looks at the following areas:

• Tepid sales growth anticipated while birthrates stabilize
• Children grow too fast
• Parents stick with their favorite retailers

The children’s clothing market is experiencing slow, but steady growth. Sales should reach $45 billion
this year, up 2.5% versus last year. By 2020, sales should grow 5% compared to 2015 to reach $47.2
billion. These forecasts assume that birthrates continue to stabilize and eventually increase. Population
growth trends for children under 12, particularly among Hispanics and Asians should support the
market. Overall, parents continue to struggle with issues related to sizing and would likely welcome
solutions that address this. In-store shopping is preferred over online shopping given that parents often
need their children to try on clothes, but online purchasing should become more prevalent in the
future. Furthermore, dressing children in stylish and fashionable clothing is important to many parents,
several of whom get inspiration from their children themselves, from other parents, or from social
media.
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Most children want to express their individuality through their clothing choices
Figure 29: Children’s attitudes toward fashion, - Agree, April 2014-June 2015

Young millennials are influenced and influential
Figure 30: Influencers when shopping for children’s clothing, by generation, August 2015

Figure 31: Influence on other parents, by repertoire analysis of retailers shopped, August 2015

Optimizing social media

In their words

Social media influence

CHAID Analysis

Frustrations Encountered

Shopping Behaviors and Attitudes Toward Children’s Clothes Shopping

Influencers

Report Price: £2466.89 | $3995.00 | €3133.71

Children's Clothing - US - October 2015

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/716807/
mailto:reports@mintel.com


Children’s influence

Current Process

Ideal Experience

Do they shop for themselves?

It’s all about my kids

Data sources

Sales data

Fan chart forecast

Consumer survey data

Consumer qualitative research

Abbreviations and terms

Abbreviations

Terms

Total market data
Figure 32: Total US retail sales and forecast of children's clothing, at inflation-adjusted prices, 2010-20

Market segment data
Figure 33: Total US retail sales and forecast of children's clothing, by segment, at current prices, 2010-20

Figure 34: Total US retail sales and forecast of infant/toddler clothing, at current prices, 2010-20

Figure 35: Total US retail sales and forecast of infant/toddler clothing, at inflation-adjusted prices, 2010-20

Figure 36: Total US retail sales and forecast of boys' clothing, at current prices, 2010-20

Figure 37: Total US sales and forecast of boys’ clothing, at inflation-adjusted prices, 2010-20

Figure 38: Total US retail sales and forecast of girls' clothing, at current prices, 2010-20

Figure 39: Total US retail sales and forecast of girls' clothing, at inflation-adjusted prices, 2010-20

Figure 40: Percent of boys’ clothing expenditures by type, 2013

Other macroeconomic data
Figure 41: Boys and Girls population by age group, 2014-19

Figure 42: Population aged 18 or older, by race and Hispanic origin, 2010-20

Figure 43: Population age 11 and under, by race and Hispanic origin, 2010-2020

Figure 44: Annual births and fertility rate, 2003-13

Figure 45: Annual births and fertility rate, 2003-13

Figure 46: Annual births and fertility rates, by race and Hispanic origin of mother, 2003-13

Figure 47: births, by age of mother, live-birth order, 2013

Figure 48: Median household income, by race and Hispanic origin of householder, 2013

Figure 49: Household income among same-sex and different-sex couples raising children under age 18, by marital status, March 2015

Figure 50: Percentage of youth with overweight or obese bmi, by age, gender and race/hispanic origin, 2011-2012

Shopping Process: In Their Words

Appendix – Data Sources and Abbreviations

Appendix – Market

Report Price: £2466.89 | $3995.00 | €3133.71

Children's Clothing - US - October 2015

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/716807/
mailto:reports@mintel.com


Figure 51: Consumer confidence and unemployment, 2007-August 2015

Figure 52: Percentage of public and private schools requiring students to wear uniforms, by school level, 2003-04 - 2011–12 academic
year
Figure 53: Estimated average annual costs for children's clothing, 2010-2013

CHAID Methodology

Additional consumer data
Figure 54: Children’s top 15 favorite stores, April 2014-June 2015

Appendix – Consumer

Report Price: £2466.89 | $3995.00 | €3133.71

Children's Clothing - US - October 2015

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/716807/
mailto:reports@mintel.com

	Children's Clothing - US - October 2015
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market - What you need to know
	Market Size and Forecast
	Market Breakdown
	Market Factors
	Key Players – What You Need to Know
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Method of Acquiring Children’s Clothing and Items Purchased
	Retailers Shopped
	CHAID Analysis
	Frustrations Encountered
	Shopping Behaviors and Attitudes Toward Children’s Clothes Shopping
	Influencers
	Shopping Process: In Their Words
	Appendix – Data Sources and Abbreviations
	Appendix – Market
	Appendix – Consumer



