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This report looks at the following areas:

The hot and cold cereals market continues to see sales
declines similar to recent years, mostly driven by the cold
cereal segment, with many consumers believing offerings

are too processed and not convenient enough. The only
growth occurring is in hot cereal, albeit from a small base.
To grow the category, manufacturers will need to focus on
developing more natural, better-for-you offerings that can
be prepared and consumed easily on the go.

BUY THIS

= Real sustenance needed
< Convenience is key
= Nostalgic nourishment

REPORT NOW

VISIT:

Consumers today believe cereal is overly processed and doesn’t contain enough nutrients. They are store.m i nte| .Ccom

turned off by high sugar content and artificial ingredients, instead preferring high protein and fiber
content and natural ingredients. Additionally, consumers are paying careful attention to nutritional

statements, especially parents.

DID YOU KNOW?
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GMO-free claims keep growing

Removal of artificial ingredients continues
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Opportunity for private label innovation is strong
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More healthy attributes wanted
On-the-go options appeal
Cereal’s snack-worthiness could lead to new opportunities

Personalization is critical

Cereal Attitudes

Sugary cold cereals increasingly get passed up
Figure 25: Cold cereal consumption, by frequency, May 2015

Figure 26: Cold cereal consumption, by frequency, compared to previous year, May 2015

Cereal’s Sweet Spot

Consumers continue warming up to hot cereal
Figure 27: Hot cereal consumption, by frequency, compared to previous year, May 2015

Figure 28: Cereal Consumption, May 2015

Cereal and Healthfulness

They’re making smarter choices
Figure 29: Agreement with attitudes toward food packaging, top five, March 2014
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People want to personalize
Figure 30: Cereal behaviors, any agree, by demographics, May 2015

Cereal Convenience

On-the-go options important to busy consumers
Figure 31: Attitudes toward cereal, by demographics, any agree May 2015

Cereal Satisfaction

Filling, energizing cereals wanted
Figure 32: Attitudes toward cereal, any agree, by demographics, May 2015

Cereal Occasions

Cereal is a snack-worthy option
Figure 33: Attitudes toward cereal, any agree, by demographics, May 2015

Cereal and the Past

Consumers fondly remember brands from their childhood
Figure 34: Attitudes toward cereal, any agree, by demographics, May 2015

Cereal and Private Label

Store brands are finding favor
Figure 35: Attitudes toward Cereal, by demographics, May 2015

Appendix — Data Sources and Abbreviations

VISIT: store.mintel.com
BUY TH I S CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: reports@mintel.com

reports.mintel.com © 2015 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/716730/
mailto:reports@mintel.com

MINTEL

Hot and Cold Cereal - US - August 2015

e The above prices are correct at the time of publication, but are subject to
Report Price: £2466.89 | $3995.00 | €3133.71 B

Data sources

Sales data

Fan chart forecast
Consumer survey data
Abbreviations and terms
Abbreviations

Terms

Appendix — The Market
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Figure 42: Total US retail sales and forecast of hot cereal, at current prices, 2010-20
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Figure 44: Total US retail sales of Hot and Cold Cereals, by channel, at current prices, 2010-15

Figure 45: Natural supermarket sales of cereals, by segment, at current prices, rolling 52 weeks ending 4/21/13 and 4/19/15
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Figure 47: Natural supermarket sales of hot cereals, by type, at current prices, rolling 52 weeks ending 4/21/13 and 4/19/15
Figure 48: Natural supermarket sales of cereals, by gluten-free certification or labeling, at current prices, rolling 52 weeks ending
4/21/13 and 4/19/15

Figure 49: Natural supermarket sales of cereals, by organic content, at current prices, rolling 52 weeks ending 4/21/13 and 4/19/15

Figure 50: Natural supermarket sales of cereals, by ancient grains claim, rolling 52 weeks ending 4/21/13 and 4/19/15

Appendix — Key Players

Figure 51: MULO sales of cereal, by leading companies, rolling 52 weeks 2014 and 2015
Figure 52: MULO sales of cold cereal, by leading companies and brands, rolling 52 weeks 2014 and 2015
Figure 53: MULO sales of hot cereal/oatmeal, by leading companies and brands, rolling 52 weeks 2014 and 2015
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