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j ‘ The new car market is booming, fueled by pent-up demand

L as the economy continues its post-recession growth. The
‘ constant addition of new tech, safety, and convenience
features are an additional market driver beckoning
consumers into new cars. Leasing, too, has grown, as
buyers look to get into new cars more often while paying
less.

This report looks at the following areas:

BUY THIS
The new car market is booming, but will the boom last? REPORT NOW

Is there a bubble about to burst?

Sales are going to stay strong, so the time to strike is now

Finding prime customers is key VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil

0800 095 9094

Americas

+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
' more holistic view of this market
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Figure 8: U.S. market light vehicle deliveries, June 2015

What’'s Working?

Trucks, crossovers buoy automakers

What’s Struggling?

Large cars take a big hit

What’s Next?

Crossover segment shows no sign of slowing down

The Consumer — What You Need to Know

Today’s consumer has money on the mind
Buying trumps leasing, as consumers want to make it theirs

Smartphones, safety rule the tech roost

Factors Influencing New Car Purchase Decisions

Consumers thinking about the future when looking at new cars

Attitudes toward debt influence the new car market
Figure 9: Factors influencing vehicle purchase, May 2015

Gen Xers looking for reliability, affordability

Blacks want lower payments, Whites want longer warranties

Figure 10: Factors influencing vehicle purchase, by demographics, May 2015

Brand Perception

Ford, Toyota are preferred brands
Figure 11: Car brand, May 2015

Buying versus Leasing

Are buyers buying, or leasing?
Figure 12: Plans to buy or lease, May 2015

Interest in Tech

What tech features are buyers pursuing?
Figure 13: Interest in new car technology, May 2015

Parents more into info tech than safety tech

Figure 14: Interest in new car technology, by demographics, May 2015

Hispanics, Blacks more interested in infotainment, Wi-Fi

Figure 15: Interest in new car technology, by demographics, May 2015

Appendix — Data Sources and Abbreviations

Data sources
Sales data
Fan chart forecast

Consumer survey data
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Terms

Appendix — Consumers Table

Figure 16: Reasons for leasing, May 2015
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