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“With households trimming and cutting television service,
providers will likely set sights on continued capital
expenditure for and marketing of ultra-high speed

internet. Significant questions hang over this strategy: do
households need that speed, and how much more will they
be willing to pay for it?”

— Billy Hulkower, Senior Analyst, Technology and

Media
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Figure 55: Interest in high-speed internet, by presence of children in household, December 2014
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Market drivers
Figure 59: Use of streaming HD and graphics-heavy video gaming, by household income, December 2014

Figure 60: Use of streaming HD and graphics-heavy video gaming, by carrier, December 2014
Leading companies
Figure 61: Pay TV service provider, by presence of children in household, December 2014
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Figure 71: Factors in carrier selection, by presence of children in household, December 2014
Figure 72: Factors in carrier selection, by carrier, December 2014
Figure 73: ISP selection based on desired pay TV carrier, by carrier, December 2014
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Figure 76: Attitudes and behavior related to changing pay TV service, by age, December 2014
Figure 77: Attitudes and behavior related to changing pay TV service, by gender and age, December 2014
Figure 78: Attitudes and behavior related to changing pay TV service, by household income, December 2014
Internet usage
Figure 79: Devices used to access internet at home, by race/Hispanic origin, January-September 2014
Figure 80: Wi-Fi usage, February 2009-September 2014

Phone service
Figure 81: Spend on phone service, February 2009-September 2014
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Figure 82: Switched phone service in past twelve months, February 2009-September 2014
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