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“Only 11% of respondents are doing their own work on
cars. Given the complexity of modern vehicles and a
general lack of interest in DIY work as a hobby, DIY

marketers face an uphill battle.”
— Tim Healey, Research Analyst — Automotive

This report looks at the following areas:

= Small DIY market presents challenges for marketers REPORT NOW
= Use of apps for DIY work is low, possibly ripe for growth

This report examines the market for do-it-yourself (DIY) auto maintenance, and provides insight into V I S l T:

the external and internal factors that influence purchases and trends. store. m|nte| .Ccom

Overall consumer spending in the DIY auto maintenance market totaled just under $40 billion for 2014,
up nearly 6% from the previous year. The DIY industry is expected to continue to grow at about a 4% CALL
annualized rate over the next five years, with total growth increasing by about 20% over today’s EMEA

figures through 2019. Mintel also analyzes the growth in vehicle complexity and vehicle durability and +44 (0) 20 7606 4533
its effects on the industry, as well as how the aging vehicle fleet is affecting the DIY industry.
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DIY market small as dealers, independent shops dominate
Figure 36: Place vehicle(s) has been taken for service in past three years, November 2014

Men do more DIY work, but gender gap isn’t big
Figure 37: Place vehicle(s) has been taken for service in past three years, by gender, November 2014

Younger vehicle owners less likely to visit dealers for repair
Figure 38: Place vehicle(s) has been taken for service in past three years, by age, November 2014

Lower household income translates into higher DIY likelihood
Figure 39: Place vehicle(s) has been taken for service in past three years, by household income, November 2014

Older vehicles have higher DIY rate
Figure 40: Place vehicle(s) has been taken for service in past three years, by model years, November 2014

As incomes rise, so do opportunities for dealers
Figure 41: Place vehicle(s) has been taken for service in past three years, by household income, November 2014
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DIY market small, focused on simple fixes

Figure 42: Automotive repair/maintenance work done by a professional versus automotive maintenance/repair work done yourself in
the past three vears, November 2014

Men do more DIY work
Figure 43: Automotive maintenance/repair work done yourself in the past three years, November 2014

Higher incomes don’t always mean less DIY work
Figure 44: Automotive maintenance/repair work done yourself in the past three years, by household income, November 2014
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Figure 45: Likelihood of using the internet in relation to auto maintenance within the next year, November 2014
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Figure 46: Likelihood of using the internet in relation to auto maintenance within the next year, by gender, November 2014

Younger DIY consumers are much more likely to use online resources
Figure 47: Likelihood of using the internet in relation to auto maintenance within the next year, by age, November 2014

Attitudes toward Car Ownership and Maintenance

Key points
Auto enthusiasm dwindles
Figure 48: Attitudes toward car ownership and maintenance, November 2014

Men much likelier to be gearheads
Figure 49: Attitudes toward car ownership and maintenance, by gender, November 2014

Younger buyers more interested in cars, but scared about vehicle complexity
Figure 50: Attitudes toward car ownership and maintenance, by age, November 2014

Race/Hispanic Origin
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Car ownership strong across all race/ethnic groups
Figure 51: Type of vehicle owned, by race/Hispanic origin, November 2014

Whites, Hispanics prefer to buy new
Figure 52: Type of vehicle last purchased, by race/Hispanic origin, November 2014

Regardless of race/ethnicity, consumers are waiting to purchase vehicles
Figure 53: When do you plan to purchase your next vehicle?, by race/Hispanic origin, November 2014

Hispanics more likely to do DIY work
Figure 54: Place vehicle(s) has been taken for service in past three years, by race/Hispanic origin, November 2014

Hispanics like big-box stores but also independents and franchisees
Figure 55: Where auto parts have been purchased in past three years, by race/Hispanic origin, November 2014

Whites least likely to show interest in internet and apps for DIY

Figure 56: Likelihood of using the internet in relation to auto maintenance within the next year, by race/Hispanic origin, November
2014

Hispanics, Blacks more likely to care about cars
Figure 57: Attitudes toward car ownership and maintenance, by race/Hispanic origin, November 2014
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Model year
Figure 74: Vehicle model year, by gender, November 2014
Figure 75: Vehicle model year, by age, November 2014
Figure 76: Vehicle model year, by household income, November 2014

Figure 77: Vehicle model year, by race/Hispanic origin, November 2014

VISIT: store.mintel.com
BUY TH I S CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: reports@mintel.com

reports.mintel.com © 2015 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/716303/
mailto:reports@mintel.com

MINTEL

DIY Auto Maintenance - US - January 2015

e The above prices are correct at the time of publication, but are subject to
Report Price: £2466.89 | $3995.00 | €3133.71 B

Figure 78: Vehicle model year, by generations, November 2014
Figure 79: Vehicle model year, by presence of children in household, November 2014
Figure 80: Vehicle model year, by marital/relationship status, November 2014
Figure 81: Model year of the car/truck repaired or serviced most recently, November 2014
Figure 82: Model year of the car/truck repaired or serviced most recently, by race/Hispanic origin, November 2014
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Figure 94: Place vehicle(s) has been taken for service in past three years, by Where auto parts have been purchased in past three
vears, Part 1, November 2014

Figure 95: Place vehicle(s) has been taken for service in past three years, by Where auto parts have been purchased in past three
years, Part 2, November 2014

Work done by self versus professional
Figure 96: Automotive maintenance/repair work done yourself in the past three years, November 2014

Figure 97: Automotive repair/maintenance work done by a professional in the past three years, by gender, November 2014
Figure 98: Automotive repair/maintenance work done by a professional in the past three years, by age, November 2014
Figure 99: Automotive repair/maintenance work done by a professional in the past three years, by generations, November 2014

Figure 100: Automotive repair/maintenance work done by a professional in the past three years, by race/Hispanic origin, November
2014

Figure 101: Automotive repair/maintenance work done by a professional in the past three years, by household income, November
2014

Figure 102: Automotive repair/maintenance work done by a professional in the past three years, by presence of children in household,
November 2014

Figure 103: Automotive repair/maintenance work done by a professional in the past three years. by marital/relationship status,
November 2014

Figure 104: Automotive repair/maintenance work done by a professional in the past three years, by primary residence, November

2014
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2014
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2014

Use of internet in relation to car repairs

Figure 107: Likelihood of using the internet in relation to auto maintenance within the next year, by household income, November
2014
Figure 108: Likelihood of using the internet in relation to auto maintenance within the next year, by generations, November 2014

Figure 109: Likelihood of using the internet in relation to auto maintenance within the next year, by presence of children in household,
November 2014

Figure 110: Likelihood of using the internet in relation to auto maintenance within the next year, by marital/relationship status,
November 2014

Figure 111: Likelihood of using the internet in relation to auto maintenance within the next year, by vehicle model years, November
2014

Attitudes toward car ownership and maintenance
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Figure 112: Attitudes toward car ownership and maintenance, by household income, November 2014

Figure 113: Attitudes toward car ownership and maintenance, by vehicle model years, November 2014

Figure 114: Attitudes toward car ownership and maintenance, by generations, November 2014

Figure 115: Attitudes toward car ownership and maintenance, by presence of children in household, November 2014

Figure 116: Attitudes toward car ownership and maintenance, by marital/relationship status, November 2014
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