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“Rising dental health concerns can create an opportunity
for chewing gum brands. Currently much of the marketing
for sugar-free gums centres around fresh breath, however,

the dental health benefits, particularly for children, could

warrant more focus. Though explored internationally,
tooth-friendly gums tailored for children remain rare in
the UK market.”

— Aimee Townshend, Research Analyst

This report looks at the following areas:

BUY THIS

= Sweets with improved health credentials appeal to users REPORT NOW
< Package formats supporting portion control should resonate
= Rise in tooth decay amongst children presents opportunity for gum manufacturers
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ate sweets in the six months up to September 2014. However, the recent media focus on sugar has not
gone unnoticed by consumers with four in 10 users who eat sweets less often than most days limiting
how often they eat sweets because they are unhealthy. This has been reflected in volume declines in CALL:
the market in recent years. However, consumers’ openness to reduced sugar sweets offers an area of EMEA
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Chewing gum lags noticeably behind sweets, eaten by just under 40% of people. However, tooth decay
is now the biggest cause of primary school children being hospitalised, which could create an Brazil
opportunity for gum manufacturers, given the approved dental health claims of sugar-free gums. 0800 095 9094
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Figure 16: Leading manufacturers’ sales and shares in the UK retail gum market, by value and volume, 2013 and 2014
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Wrigley’s set to remain top spender in 2014

Haribo changes tack
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Mondeléz steps up adspend in 2014 to support launch of new sweet ranges

Perfetti Van Melle almost tripled its adspend in 2013

The Consumer — Usage of Sugar and Gum Confectionery

Key points

Despite sugar news, four in five people eat sweets
Figure 38: Usage of sugar and gum confectionery, September 2014

Figure 39: Frequency of sugar and gum confectionery usage, September 2014

Under-25s and families are core users of sweets

Millennials are top users of chewing gum

The Consumer — Barriers to Sugar and Gum Confectionery Usage
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Half of users limit their use of sweets due to dental health concerns
Figure 40: Barriers to eating sugar confectionery, September 2014
Other health concerns are also a key deterrent
Portion control should appeal to those worried about eating too many sweets
Other treat foods deemed more indulgent by one in five low users

Mints are preferred to gum by a third of users
Figure 41: Barriers to using gum, September 2014

The Consumer — Purchase of Sugar and Gum Confectionery

Key points
One in four buy sweets/gum from pound shops and discount grocers
Figure 42: Purchase of sugar and gum confectionery, by type of retailer, September 2014
Sweets seem to lose out online
Three in four users buy sweets to share with others
Figure 43: Sugar confectionery purchasing behaviour, September 2014
Small packs of sweets are bought by a third of users for portion control

Half of sweet eaters would buy a reduced sugar version of their favourite sweet
Figure 44: Interest in lower-sugar version of consumers’ favourite sweet, September 2014

The Consumer — Sugar and Gum Confectionery Product Enticements

Key points
Healthier sweets appeal to four in 10 users
Figure 45: Sugar and gum confectionery product enticements, September 2014
Soft-textured sweets with reduced sugar present NPD opportunity
Interest in resealable bags could encourage portion control

Sweets with added nutritional benefits could add value to the market

Appendix — Market Size and Forecast

Figure 46: UK retail value sales of sugar and gum confectionery, 2014-19

Figure 47: UK retail value sales of sugar confectionery, 2014-19
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Figure 48: UK retail value sales of gum, 2014-19
Figure 49: UK retail volume sales of sugar and gum confectionery, 2014-19
Figure 50: UK retail volume sales of sugar confectionery, 2014-19

Figure 51: UK retail volume sales of gum, 2014-19
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