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“Lending has increased since the recession and people
have started to show signs of becoming more comfortable

with credit, whether out of necessity or choice. Rising
confidence in line with the economic recovery is only

making people more certain their repayments will remain
manageable, but an interest rate rise could leave them

exposed.”
– Patrick Ross, Financial Services Analyst

This report looks at the following areas:

• Online-only brands could challenge high street lenders
• People are becoming more comfortable with long-term unsecured debt

Lending has accelerated since the recession, as intense competition has made credit easy for most
people to come by. Mortgage lending has grown despite the FCA’s Mortgage Market Review in 2014,
which implemented tighter lending criteria and caused a capacity crunch.

Against a backdrop of low interest rates, people’s relationship with credit is changing. The recession
has started to fade from memory, and people are becoming more comfortable with taking on
unsecured debt. However, consumers still strive to live within their means and still see the value in
aspiring to low or zero debt even now that personal finances have started to recover. There will always
be a place for debt with the British public, but there are opportunities to create a more positive
relationship between creditor and debtor that protects the interests of both parties.

This report examines consumers’ attitudes towards debt and their use of credit products. The report
looks at how much is owed and on what types of product, as well as how consumers are managing
their debt and likely sources of credit in the future. The report also looks at more general attitudes
towards the market for credit.
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…and improving personal finances quell insolvencies
Figure 29: Individual insolvencies in England and Wales, by type, 2009-14 (not seasonally adjusted)

A greater proportion of bankruptcies were initiated by creditors in 2014
Figure 30: Individual bankruptcies in England and Wales, by proportion of petition type, 2009-14 (not seasonally adjusted)

Figure 31: Individual bankruptcies in England and Wales, by petition type, 2009-14 (not seasonally adjusted)

63% of people have outstanding debt

The level of outstanding debt people have is under control

Women are more likely to say they are struggling with debt repayments

Young men are the most likely to seek further credit if they were struggling with repayments

Online options are growing in popularity as future sources of credit

Debtors want more support to prevent financial difficulty

Over half of people have outstanding unsecured debt …
Figure 32: Credit product ownership, May 2015

…and younger people are used to having unsecured debt
Figure 33: Credit product ownership, by age group and credit type, May 2015

People try to limit themselves to one credit type
Figure 34: Credit product ownership, repertoire analysis, May 2015

The extent of personal debt is under control…
Figure 35: Level of outstanding unsecured debt, 2012-15

Figure 36: Level of outstanding debt, May 2015

…but the highest earners have racked up the biggest debts
Figure 37: Level of outstanding debt, by gross annual household income, May 2015

The majority are comfortable with their debt repayments…
Figure 38: Level of comfort with debt repayments, May 2015

…but women are more likely to say they are struggling
Figure 39: Proportion of people struggling with their debt repayments, by age and gender, May 2015

44% of debtors would consider further credit if they were struggling …
Figure 40: Approaches to struggling with debt repayments, May 2015

…and young males are at the front of the queue
Figure 41: Proportion of those who have any debt that would consider arranging further credit if they were struggling with debt
repayments, by age and gender, May 2015
Figure 42: Proportion of those who have any debt that would arrange further credit if they were struggling with debt repayments, by
gross annual household income, May 2015

Younger women are more likely to seek out advice
Figure 43: Proportion of those who have any debt that would seek advice if they were struggling with debt repayments, by age and
gender, May 2015

The Consumer – What You Need to Know

Credit Product Ownership

Level of Outstanding Unsecured Debt

Level of Comfort with Debt Repayments

Approaches to Financial Difficulty
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Online payment providers have the opportunity to rival banks …
Figure 44: Most likely future sources of credit, May 2015

…if they can build an early relationship with Millennials
Figure 45: Proportion of people that would be most likely to use an online payment provider if they were to obtain credit in future, by
generation, May 2015

Most debtors want lenders to support them before they get into difficulty
Figure 46: Attitudes towards credit, May 2015

Clear gaps in knowledge when it comes to credit ratings

Young males show no signs of changing short-term credit habits
Figure 47: Agreement with the statement ‘I prefer the flexibility of short-term credit options such as payday loans and overdrafts’, by
age and gender, May 2015

Peer-to-peer lenders have the opportunity to make ethics a focus
Figure 48: Agreement with the statement ‘I’d consider using a peer to peer lending service (eg Zopa or Funding Circle’, by age, May
2015

Most debtors still want to live within their means…
Figure 49: Attitudes towards debt, May 2015

…and keeping repayments low is more important to older borrowers
Figure 50: Agreement with the statement ‘Keeping debt repayments low is the most important thing when borrowing money’, by age,
May 2015

More than half are comfortable talking about their debt – regardless of how high it is
Figure 51: Agreement with the statement ‘I am comfortable talking about how much money I owe’, by level of outstanding unsecured
debt, May 2015

Future Sources of Credit

Attitudes towards Credit

Attitudes towards Debt
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