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“With over half of current owners willing to spend more on
a product that they can try out before purchase and about a
third of them looking to match their headphones with their

personal style, in-store interactive product displays and
individual product personalisation are likely to be the

greatest drivers of market growth.”
– Sara Ballaben, Technology Analyst

This report looks at the following areas:

• Encouraging sports users to upgrade
• Appealing to Stylish Youths

Fashion-driven young music listeners have shifted the competition in the headphones market from the
pure audio quality ground to a balanced mix of sound and stylish design.

As headphones have become a true fashion accessory that users want to match to their personal style,
in-store interactive product displays and individual product personalisation are likely to be the greatest
drivers of market growth.
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The headphones ad space becomes more competitive
Figure 25: Recorded above-the-line, online display and direct mail total advertising expenditure on headphones, by media type, 2013
and 2014

Top 3 advertisers account for almost 90% of adspend
Figure 26: Top 10 companies for recorded above-the-line, online display and direct mail total advertising expenditure on headphones,
2014
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Over four in five consumers own a pair of headphones

Consumers seek smartphone compatibility and quality of the experience
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Brands need to prove their value

Secure fit is consumers’ biggest concern

Over four in five consumers own a pair of headphones
Figure 30: Models of headphones owned, February 2015

Sound quality is important across generations
Figure 31: Models of headphones owned, by age, February 2015

Consumers seek smartphone compatibility and quality of the experience
Figure 32: Features of headphones owned, February 2015

Men more likely to care for quality of the listening experience
Figure 33: Models of headphones owned, by gender, February 2015

Figure 34: Features available on headphones owned, by gender, February 2015

Smartphone manufacturers are the most popular
Figure 35: Brands of headphones owned, February 2015

Consumers likely to have recently bought premium headphones
Figure 36: Brands of headphones bought in the last 12 months, February 2015
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Three in four people use headphones at least once a week
Figure 37: Frequency of use of headphones owned, February 2015

Almost three fifths of young men use headphones every day
Figure 38: Frequency of use of headphones owned, by age, February 2015

Figure 39: Frequency of use of headphones owned, by gender, February 2015

Consumers use headphones at home, on-the-go and while training
Figure 40: Occasions of use of headphones owned, February 2015

Different models for different activities

Brands need to prove their value
Figure 41: Attitudes towards headphones, February 2015

Figure 42: Sony’s Waterproof Walkman, 2014

Business partnerships as a way into people’s lives

Know your audience
Figure 43: Target groups, February 2015

Stylish Youths

Quality Enthusiasts

Casual Listeners

Market growth unlikely to come from new adopters
Figure 44: Non-owners’ interest in buying headphones, February 2015

Almost half of consumers wouldn’t spend more than £50 on new headphones
Figure 45: Willingness to spend on new headphones, February 2015

Young men willing to spend the most
Figure 46: Willingness to spend on new headphones, by gender, February 2015

Sports users ready to pay for superior performance

Secure fit is consumers’ biggest concern
Figure 47: Important features when buying new headphones, February 2015

Try me to buy me

Sound quality and design both key to success

Men show higher levels of brand awareness
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Brand research

Brand map
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