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* e “While an improving economy and housing market is
: Fﬁ -5 P A& 14 driving sales for the market as a whole, other factors give
= ' ' individual brands and retailers opportunities to gain
' competitive advantage. Superior owner protection is one
such area. Another is finding a way to appeal to a new
generation of appliance shoppers who want the most
advanced features but may find them out of reach.”
—John Owen, Senior Household Analyst
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= Who is taking ownership of reliability? REPORT NOW
= Who is the next generation of appliance owners?
= How to increase refrigerator sales one room at a time?
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Figure 28: Mentions, by page type, selected refrigerator, freezer, and dishwasher brands, February 10, 2013-February 9, 2014
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Figure 29: Mentions, by topic of conversation, selected refrigerator, freezer, and dishwasher brands, February 10, 2013-February 9,
2014
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Figure 38: Types of refrigerators, freezers, and dishwashers owned, by household income, January 2014

Specialized fridges more likely to be recent purchases
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Replacement most common reason for refrigerators, dishwashers
Figure 40: Reasons for most recent purchase of a refrigerator, freezer, or dishwasher, January 2014

Refrigerator purchase decision process growing more complex
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Figure 41: Reasons for most recent purchase of a refrigerator, by date of most recent refrigerator purchase, January 2014

Higher-income buyers more likely to be motivated by remodeling and décor
Figure 42: Reasons for most recent purchase of a refrigerator, by household income, January 2014

Freezer purchases driven by practicality
Figure 43: Reasons for most recent purchase of a freezer, by date of most recent freezer purchase, January 2014

Recent dishwasher purchases motivated by replacement, remodeling
Figure 44: Reasons for most recent purchase of a dishwasher, by date of most recent dishwasher purchase, January 2014
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Recent purchases likely to have started with online research

Home centers gain momentum

Figure 45: Refrigerator/Freezer/Dishwasher shopping behaviors for most recent purchase of any appliance, by date of most recent
purchase, January 2014

Higher-income buyers more likely to do research, shop in specialty stores

Figure 46: Refrigerator/Freezer/Dishwasher shopping behaviors for most recent purchase of any appliance, by household income,
January 2014

Usage Behaviors and Meal Prep Habits
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Refrigerators still play a central role in many households
Young adults interested in secondary fridges

Figure 47: Refrigerator/Freezer/Dishwasher usage behaviors and meal prep habits, by gender and age, January 2014

Higher-income consumers more likely to want refrigerators that blend in
Figure 48: Refrigerator/Freezer/Dishwasher usage behaviors and meal prep habits, by household income, January 2014

Larger households interested in secondary fridges and extra features
Figure 49: Refrigerator/Freezer/Dishwasher usage behaviors and meal prep habits, by household size, January 2014

Attribute Importance

Key points
Interest in energy efficiency consistent across appliances
Reliability and durability are also common denominators

Figure 50: Attribute importance in purchase of a refrigerator, freezer, or dishwasher, January 2014

Style growing more important in refrigerator purchases
Figure 51: Attribute importance in purchase of a refrigerator, by date of most recent refrigerator purchase, January 2014

Capacity, efficiency, and reliability are top priorities in freezer purchases
Figure 52: Attribute importance in purchase of a freezer, by date of most recent standalone freezer purchase, January 2014

Recent dishwasher purchasers more likely to look for style
Figure 53: Attribute importance in purchase of a dishwasher, by date of most recent dishwasher purchase, January 2014

Interest in Special Features

Key points

Added fridge/freezer features are especially appealing to recent purchasers
Figure 54: Interest in refrigerator/freezer special features, by date of most recent refrigerator purchase, January 2014
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Recent dishwasher purchasers most interested in quick-wash capability
Figure 55: Interest in dishwasher special features, by date of most recent dishwasher purchase, January 2014

Race and Hispanic Origin

Black, Hispanic consumers less likely to own dishwashers
Figure 56: Refrigerator, freezer, and dishwasher ownership, by race and Hispanic origin, 2008-13

Reasons for refrigerator purchase consistent across groups
Figure 57: Reasons for most recent purchase of a refrigerator, by race/Hispanic origin, January 2014

Refrigerator and dishwasher attribute importance similar across groups
Figure 58: Attribute importance in purchase of a refrigerator, by race/Hispanic origin, January 2014
Figure 59: Attribute importance in purchase of a dishwasher, by race/Hispanic origin, January 2014

Refrigerator added features of appeal to Black, Hispanic consumers
Figure 60: Interest in refrigerator/freezer special features, by race/Hispanic origin, January 2014

Custom Consumer Groups

Past-five-year brand purchase

Whirlpool and GE owners more likely to make replacement purchases
Figure 61: Reasons for most recent purchase of a refrigerator, by brands purchased in past five years, January 2014

LG, Samsung purchasers more likely to shop online, use mobile devices

Figure 62: Refrigerator/Freezer/Dishwasher shopping behaviors for most recent purchase of any appliance, by brands purchased in
past five vears, January 2014

LG and Samsung purchasers more interested in secondary fridges

Figure 63: Refrigerator/Freezer/Dishwasher usage behaviors and meal prep habits, by brands purchased in past five years,
January 2014

Whirlpool and General Electric purchasers more brand-conscious
Figure 64: Attribute importance in purchase of a refrigerator, by brands purchased in past five years, January 2014

LG and Samsung buyers more interested in some special features
Figure 65: Interest in refrigerator/freezer special features, by household income, January 2014

Appendix — Other Useful Consumer Tables

Ownership and acquisition
Figure 66: Refrigerator, freezer, and dishwasher ownership, by gender and age, January 2014

Figure 67: Refrigerator, freezer, and dishwasher ownership, by household size, January 2014

Reasons for acquisition
Figure 68: Reasons for most recent purchase of a refrigerator, by gender and age, January 2014

Figure 69: Reasons for most recent purchase of a refrigerator, by household income, January 2014
Figure 70: Reasons for most recent purchase of a refrigerator, by household size, January 2014

Figure 71: Reasons for most recent purchase of a dishwasher, by household size, January 2014

Shopping behaviors

Figure 72: Refrigerator/Freezer/Dishwasher shopping behaviors for most recent purchase of any appliance, by gender and age, January
2014
Figure 73: Refrigerator/Freezer/Dishwasher shopping behaviors for most recent purchase of any appliance, by household size, January
2014

Attribute importance

Figure 74: Attribute importance in purchase of a refrigerator, by gender and age, January 2014
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Figure 75: Attribute importance in purchase of a refrigerator, by household income, January 2014
Figure 76: Attribute importance in purchase of a refrigerator, by household size, January 2014
Figure 77: Attribute importance in purchase of a freezer, by gender and age, January 2014
Figure 78: Attribute importance in purchase of a freezer, by household income, January 2014
Figure 79: Attribute importance in purchase of a freezer, by household size, January 2014
Figure 80: Attribute importance in purchase of a dishwasher, by gender and age, January 2014
Figure 81: Attribute importance in purchase of a dishwasher, by household income, January 2014
Figure 82: Attribute importance in purchase of a dishwasher, by household size, January 2014
Interest in special features
Figure 83: Interest in refrigerator/freezer special features, by gender and age, January 2014
Figure 84: Interest in refrigerator/freezer special features, by household income, January 2014
Figure 85: Interest in refrigerator/freezer special features, by household size, January 2014
Figure 86: Interest in dishwasher special features, by gender and age, January 2014
Figure 87: Interest in dishwasher special features, by household income, January 2014

Figure 88: Interest in dishwasher special features, by household size, January 2014

Appendix — Social Media

Online conversations
Figure 89: Online mentions, selected refrigerator, freezer and dishwasher brands, February 10, 2013-February 9, 2014

Brand usage or awareness
Figure 90: Brand usage or awareness, January 2014
Figure 91: Whirlpool usage or awareness, by demographics, January 2014
Figure 92: General Electric usage or awareness, by demographics, January 2014
Figure 93: Electrolux usage or awareness, by demographics, January 2014
Figure 94: LG usage or awareness, by demographics, January 2014
Figure 95: Samsung usage or awareness, by demographics, January 2014
Figure 96: Sub-Zero usage or awareness, by demographics, January 2014

Activities done
Figure 97: Activities done, January 2014
Figure 98: Whirlpool — Activities done — | have looked up/talked about this brand online on social media, by demographics, January
Ei%]fﬁe 99: Whirlpool — Activities done — | have contacted/interacted with the brand online on social media, by demographics, January
Ei%lu?e 100: Whirlpool — Activities done — | follow/like the brand on social media because, by demographics, January 2014
Figure 101: Whirlpool — Activities done — | have researched the brand on social media to, by demographics, January 2014
Figure 102: General Electric — Activities done — | have looked up/talked about this brand online on social media, by demographics,
é?;ﬁr%r\ig??}éeneral Electric — Activities done — | have contacted/interacted with the brand online on social media to, by demographics,
IJ:?gnLlJJrZr\igé?:léeneral Electric — Activities done — | follow/like the brand on social media because, by demographics, January 2014
Figure 105: General Electric — Activities done — | have researched the brand on social media to, by demographics, January 2014
Figure 106: LG — Activities done — | have looked up/talked about this brand online on social media, by demographics, January 2014
Figure 107: LG — Activities done — | have contacted/interacted with the brand online on social media to, by demographics, January

2014
Figure 108: LG — Activities done — | follow/like the brand on social media because, by demographics, January 2014
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Figure 109: LG — Activities done — | have researched the brand on social media to, by demographics, January 2014

Figure 110: Samsung — Activities done — | have looked up/talked about this brand online on social media, by demographics, January
2014

Figure 111: Samsung — Activities done — | have contacted/interacted with the brand online on social media to, by demographics,
January 2014

Figure 112: Samsung — Activities done — | have researched the brand on social media to, by demographics, January 2014

Appendix — Trade Association
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