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“Consumers are on high alert regarding the safety of
poultry. Additionally, health concerns related to high
cholesterol and fat intake from consuming meat has

Americans seeking alternate protein options.
Manufacturers must focus on implementing transparent

manufacturing and animal welfare policies, as well as
highlighting the positive health of eating poultry.”

– Amanda Topper, Food Analyst

This report looks at the following areas:

• How will concerns about food safety impact consumer purchases?
• Will the trend in meat reduction and healthy eating hurt the category?
• Is there relief in sight from high poultry costs?

The $32.8-billion poultry market has grown 22% from 2008-13, as increased affordability due to lower
feed costs and preferences for leaner animal proteins increased. Some 94% of US consumers eat
poultry at least once per month, and 40% indicate they are eating more poultry this year than last,
more than those who indicate increased consumption of red meat, pork, fish, or shellfish. Concerns
about poultry safety continue to play a role in the category; however, an increasing number of
manufacturers are building consumer trust of their products by communicating transparent
manufacturing processes and animal-welfare policies. The poultry category is predicted to grow an
additional 22% from 2013-18 to reach $39.9 billion as production increases and innovation is driven by
the consumer need for convenient, pre-cooked, and healthy options.

Mintel here provides a comprehensive analysis of the following factors that have the greatest potential
to impact the category’s performance:

• How different poultry segments have been performing in recent years, and how new product
innovation (including foodservice) is impacting sales trends for the category as a whole and in each
of its segments

• Rates of poultry consumption, usage, and purchases

• Reasons for using poultry

• Consumer attitudes toward poultry

• Current product positioning and what marketing strategies make the most sense given the various
target audiences that manufacturers are trying to connect with to maximize sales opportunities

• Exploration of the increased use of other types of poultry including turkey, duck, and Cornish hens

• Which brands are gaining, which are losing, and why, within the market
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Tyson, Perdue represent nearly half of poultry category

Manufacturer sales of frozen and refrigerated poultry
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Brand Share – Frozen and Refrigerated Turkey
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All major turkey brands experienced year-over-year growth

Private label sales increase more than any leading brand

Manufacturer sales of frozen and refrigerated turkey
Figure 32: MULO sales of frozen and refrigerated turkey, by leading companies, rolling 52 weeks 2012 and 2013
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Figure 66: Interest in poultry options, by race and Hispanic origin, July 2013

Hispanics more likely to buy poultry online, in specialty stores
Figure 67: Poultry retail channels, by race, July 2013

Blacks most brand-loyal, concerned about poultry safety
Figure 68: Agreement with attitudes toward poultry, by race, July 2013

Figure 69: Poultry clusters, July 2013

Group one: Fowl Fanatics

Demographics

Characteristics

Opportunity

Group two: Poultry Neutral

Demographics

Characteristics

Opportunity

Group three: Price-Aware Purchasers

Demographics

Characteristics

Opportunity
Figure 70: Target clusters, July 2013
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Figure 73: Meat/Seafood purchased in past three months, by target clusters, July 2013
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Figure 81: Brand map, selected brands of frozen/refrigerated chicken/chicken substitute buying rate, by household penetration, 2012*
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Key purchase measures
Figure 82: Key purchase measures for the top brands of frozen/refrigerated chicken/chicken substitute, by household penetration,
2012*

Frozen/refrigerated turkey/turkey substitute

Consumer insights on key purchase measures – frozen/refrigerated turkey/turkey substitute

Brand map
Figure 83: Brand map, selected brands of frozen/refrigerated turkey/turkey substitute buying rate, by household penetration, 2012*

Brand leader characteristics

Key purchase measures
Figure 84: Key purchase measures for the top brands of frozen/refrigerated turkey/turkey substitute, by household penetration, 2012*

Consumer confidence
Figure 85: University of Michigan’s index of consumer sentiment (ICS), 2007-13

Unemployment
Figure 86: US Unemployment Rate, by month, 2002-13
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Figure 89: Changes in USDA Food Price Indexes, 2011-14
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Figure 90: American adults by weight category as determined by body mass index (BMI), 2008-June 20, 2013

Childhood and teen obesity – highest in decades
Figure 91: Prevalence of obesity among children and adolescents aged 2-19, 1971-2010
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Figure 92: US population by race and Hispanic origin, 2008, 2013, and 2018
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Figure 94: US population, by age, 2008-18
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Figure 101: Poultry retail channels, by region, July 2013

Figure 102: Poultry retail channels, by generations, July 2013

Figure 103: Household consumption of poultry, by age, May 2012-June 2013

Figure 104: Household consumption of poultry, by race/Hispanic origin, May 2012-June 2013

Figure 105: Household consumption of poultry, by presence of children in household, May 2012-June 2013
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Figure 106: Household consumption of poultry, by age, May 2012-June 2013

Figure 107: Household consumption of poultry, by race/Hispanic origin, May 2012-June 2013

Figure 108: Household consumption of poultry, by presence of children in household, May 2012-June 2013

Figure 109: Household consumption of frozen fried chicken, by age, May 2012-June 2013

Figure 110: Household consumption of frozen fried chicken by type, by age, May 2012-June 2013

Figure 111: Household consumption of frozen fried chicken by type, by race/Hispanic origin, May 2012-June 2013

Figure 112: Household consumption of frozen fried chicken by brand, by race/Hispanic origin, May 2012-June 2013

Figure 113: Household consumption of frozen fried chicken by brand, by race/Hispanic origin, May 2012-June 2013

Figure 114: Household consumption of frozen fried chicken by brand, by presence of children in household, May 2012-June 2013

Information Resources Inc. Consumer Network Metrics

Appendix – Information Resources Inc. Builders Panel Data Definitions

Appendix – Trade Associations
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