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What is this report about?

In this report, Mintel examines the market for long-term savings and investment products, from
cash to equity-based investments and the issues facing providers, distributors and advisers. It
considers whether we are a nation of savers or borrowers, and how the upheavals of the past
two years have affected savings confidence and behaviour.

Getting the measure of savings is essential as Britain is moved off government-funded
intensive care with major post-election decisions needed on the levels of taxes and public
spending. Drawing on both market data and fresh consumer research, this report presents an
overview of the savings market — its size, the key trends, and the way in which it is responding
to the seismic changes seen in the financial services industry.

What have we found out?
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