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What is this report about?
Although consumers are increasingly turning to plastic cards
instead of cash, the credit and debit card markets are heading
in two different directions. A more mature market, credit card
business has been relatively stagnant for the past several
years – the number of credit cards in issue has actually been in
decline since 2005. The debit card market, on the other hand,
continues to show strong growth – now accounting for nearly
a quarter of all plastic card transaction volumes.

Key issues covered in the analysis
1. Understand how the financial crisis is tranforming the

credit and debit card market

2. Discover where new business opportunities lie in the
plastic card market

3. Identify when and why people pay for items on plastic

4. Learn about how innovations in payment technology
such as contactless payments will affect the plastic
card market

5. Keep up to date with the changing regulatory
environment

6. Find out what consumers think about using credit
and debit cards

Scope of the report

Mintel Oxygen - Quality market and consumer
insight
Mintel Oxygen isn't just another source for
market research data - it's your business guide
towards successful growth and profitability.
Mintel Oxygen - All you need to know about your
market:
• Opportunities and risks
• Product innovation
• Brand analysis
• Consumer trends
• Company profiles and analysis
• News and commentary
• Overviews, PowerPoint presentations,

Search function

Use Mintel Oxygen to:
• Gain fresh market insight every day
• Drive your business forward based on

consumer trends
• Stand out in new business pitches
• Support your decision-making
• Validate your approach with solid data and

expert opinion
• Benchmark competitive activity
• Monitor international developments

If you have any questions or require
further information, send an email to
oxygen@mintel.com or call us on
+44 (0)20 7606 6000.


