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Premiumisation In Food and
Drink - China

“The majority of Chinese consumers are prioritising a
healthier lifestyle by consuming quality food and drink
products. With an overall elevated financial capability,
consumers are actively seeking premium cues that can
fulfil their needs to improve health as well as satisfy
taste buds as they tend towards becoming value-driven
rather ...
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Baby Nutrition - China

“Although facing a declining birth rate, the total baby
nutrition market still maintains steady growth, mostly
driven by a strong desire to trade up. Just as parents are
sometimes struggling with contradictory opinions on
baby feeding, their determination to continue learning
and sharing relevant knowledge is also strong. Baby
food ...
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Breakfast Foods - China

“With the fusion of retail and foodservice, the at-home
breakfast and out-of-home breakfast markets are
blurring and both are experiencing upgrade on all fronts
(eg supply chain, food safety). Looking ahead, the future
breakfast market will be further fragmented as more
players are entering; the competition is no longer
limited ...
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