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Attitudes towards Sustainability -
China

"Consumers have now reached a consensus to pay a
premium for products that claim to be sustainable, but
with higher requirements regarding what would
constitute a truly sustainable product. Brands would
need to provide more sustainable options throughout
the entire product life cycle in order to convince
consumers and justify ...
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Attitudes Towards Slow Living -
China

%, MEERTRNMAEEFTRGEFENNERE, &~
BRRERNEVMFRL . HRENNEETE —FiE
. A AR NERNSMAEREAR. ASHIHE
ERFBBEI R MMEUINSAETRER | NS EERELF
BIfE S PANER) , RIS L TRR T EIA T IERIRE
N, BYHRENRTRBEFATENNSHUER |, 5
RAGIFHTRARBRERR , AUTRESHREELE
AE. AAETHEER,

- HfE , SEBIRAHTID

Upcoming Reports

Attitudes towards the Metaverse -
China - 2023

MNAMHEMERESE - PE - 20234

© 2024 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

“What people seek from slow living is not the ultimate
consequence of slow reaction or slow thinking, but
benefits such as a more meaningful life and not missing
out on the most valuable things amid the fast pace of
modern life. Consumers see slow living as a healthy and
tasteful ...
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