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Over-50s Guaranteed Acceptance
Life Insurance - UK

“Sales of over-50s life insurance rely on heavy and
consistent advertising to generate awareness and drive
demand. Effective marketing strategies are even more of
a necessity now, in order to motivate consumers to
purchase and turnaround the recent decline in sales.”

December 2021

Consumers and the Economic
Outlook - UK

“Rising inflation and concerns about stock shortages
have shaken consumers’ sense of financial wellbeing and
confidence for the coming year. It is important to place
the falls seen on these measures in October in context,
however: the vast majority of consumers remain fairly
upbeat.

October 2021

Annuities and Income Drawdown
- UK

“The market for retirement income products is diverse
and, potentially, large. The challenge for providers is to
create an environment where pension savers can easily
look into all their options and feel confident of their
choices, while at the same time develop products that
meet the needs of future retirees ...

September 2021

Consumers and the Economic
Outlook - UK

“The end of social distancing and the associated boost to
retail, leisure and entertainment spend brought about
an immediate rebound in economic activity, and GDP
grew by 4.8% in Q2 2021. Consumers have also
responded positively, with Mintel’s current financial
wellbeing and financial confidence trackers reaching
new record-highsin ...

Equity Release Schemes - UK

“The pandemic has brought a series of challenges, but it
has also proved beneficial for the equity release market.
The prospects for further growth are strong as a series of
factors, such as the ageing population and rising house
prices, are likely to play in favour of the equity release ...

Personal Pensions - UK

“2020 was a challenging year for the individual pension
market as COVID-19-related disruption added to the
difficulties already facing the sector before the
pandemic. Sales have recovered in 2021 thanks to a rise
in household savings activity and improving consumer
confidence. However, it remains to be seen if new
business ...
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Retirement Planning - UK

“Only 34% of people aged over-45-65 have sought expert
advice on a pension or retirement-related matter. Yet
many more are interested in doing so. This shows there
is good scope to expand the market for retirement
planning and advice. The challenge for advisers is to
convert this interest into positive ...

June 2021
Consumers and the Economic Attitudes towards Funeral
Outlook - UK Planning - UK
“Despite the continuing upheaval caused by COVID-19, “While many industries struggled in 2020 due to the
financial wellbeing and financial confidence both hit COVID-19 outbreak, an early assumption was that the
new index highs in April 2021, while planned financial devastatingly high death rate would at least be a boon
activity for the next three months approached pre- for the funeral market. In reality, although demand for
pandemic levels in May, driven by increased interest in their service certainly did surge at the peak of the
leisure and hospitality. outbreak in April 2020 ...

While there are growing signs of polarisation and ...

COVID-19 and Financial Services:
A Year on - UK

“COVID-19 has defined the financial services industry
over the last year and its repercussions will shape
developments in many markets in the years to come.
While most consumers’ finances have remained
relatively healthy and opportunities to spend have been
heavily reduced, savings have soared. However, lending
— particularly in consumer ...

March 2021

Consumers and the Economic
Outlook - UK

“GDP grew by 1.0% in the final quarter of the year as the
economy bounced back more strongly than in expected
in December, following the dip in November caused by
the second lockdown of England and other lockdowns
and restrictions in various parts of the country. Despite
this slight ...
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