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Consumers and Online Financial
Advice - UK

“Automation and the shift towards digitisation are
making financial advice more accessible and affordable,
a trend that is set to finally democratise the market.
Consumers, particularly younger ones, are generally
open to robo-advice services, and people are not against
paying for these as long as cost-savings are passed on to
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Retirement Planning - UK

“More people are saving for retirement than ever before,
but that doesn’t mean they’re saving enough. A
transformation in how we live and work demands a
fundamental rethink of how longer-term savings are
designed, to ensure they remain relevant and realistic in
preparing people for the future, whatever it may ...

Consumers and the Economic
Outlook - UK

“The UK left the EU with consumers still expecting
Brexit to have a negative overall effect, but with much
more positive views than in previous months. The clarity
provided by the General Election and delivery of Brexit,
continued high employment and above-inflation wage
rises, have combined to pushed Mintel’s consumer ...
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